FINANCE AND PERFORMANCE
PORTFOLIO

DECISION SCHEDULE

HARTLEPOOL
BOROUGH COUNCIL

Monday, 19 April 2010
at10.00 am
in Committee Room C, Civic Centre, Hartlepool

Coundillor R Payne, Cabinet Member responsible for Finance and Performance will
consider the following items.

1. KEY DECISIONS
No items

2. OTHERITEMS REQUIRING DECISION

2.1 Single Status Agreement Appeals - Chief Customer and Workforce Services
Officer

3. ITEMS FORINFORMATION
3.1 View point — Citizen’s Panel Results - Head of Performance and Partnerships

4, REPORTS FROM OV ERVIEW OF SCRUTINY FORUMS
No items

5.  LOCAL GOV ERNMENT (ACCESS TO INFORMATION) (VARIATION) ORDER 2006
EXEMPT ITEMS
Under Section 100(A)(4) of the Local Government Act 1972, the press and public be
excluded from the meeting for the follow ing items of business on the grounds that it
involves the likely disclosure of exempt information as defined in the paragraphs

referred to below of Part 1 of Schedule 12A of the Local Government Act 1972, as
amended by the Local Government (Access to Information) (Variation) Order 2006
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0. KEY DECISION
No items

7. OTHERITEMS REQUIRING DECISION
7.1 Approval for Compulsory Redundancy (Para 4)- Chief Customer and
Workforce Services Officer
7.2 Employees In Tied Accommodation (Para 4) — Chief Customer and Workforce

Services Officer
7.3 Landscaping Scheme At Hindpool Close Surestart Children’s Centre (Para 3)

— Assistant Director (Resources)
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FINANCE AND PERFORMANCE PORTFOLIO
Report to Portfolio Holder

19 April 2010
HARTLERO
Report of: Chief Customer and Workforce Services Officer
Subject: SINGLE STATUS AGREEMENT APPEALS
SUMMARY
1. PURPOSE OF REPORT

To provide an update on progress on appeals received and obtain
ratification of Appeals Panel outcomes in respect of High Priority

Appeals.

2. SUMMARY OF CONTENTS

The report provides a background to the Appeals Procedure together
with an update on the progress of appeals received and requests
ratification of Appeals Panel outcomes in respect of High Priority

Appeals

3. RELEVANCE TO PORTFOLIO MEMBER

Corporate Issues.

4. TYPE OF DECISION
Non Key.
5. DECISION MAKING ROUTE

Portfolio meeting only.
6. DECISION(S) REQUIRED

To note progress on appeals received and ratify Appeals Panel
outcomes in respect of High Priority Appeals.
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Report of: Chief Customer and Workforce Services Officer

Subject: SINGLE STATUS AGREEMENT APPEALS

1.1

2.1

2.2

2.3

3.1

PURPOSE OF REPORT

To provide an update on progress on appeals received and obtain
ratification of Appeals Panel outcomes in respect of High Priority
Appeals.

BACKGROUND

The Single Status Appeals Procedure was agreed at the Performance
Portfolio Holder meeting on 27 June 2008.

The agreed procedure provides

e “The Executive Member with responsibility for HR will be
regularly advised of appeals received and progress made in
dealing with them” and

e “All Appeal Panel outcomes must be ratified by the Executive
Member with responsibility for HR or Governors (Governing
Body, Pay Review Committee or Appeals Committee), as
appropriate, prior to any changes being implemented.”

Provision for the ongoing costs of appeal outcomes has been made in
the Councils base budget since 2007/08 to meet the cost of
implementing any successful appeals from 19 April 2007. This
provision was initially set at £400,000, inclusive of employers national
insurance and pension costs, for 2007/08. This figure has been
increased in the budget by the annual cost of living pay award and at
2009/10 prices amounts to £415,000. Schools have made separate
provision in their own budgets for appeals by school staff.

PROGRESS ON APPEALS

Appeals currently received and not yet dealt with are shown in the
following table.
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Intention Appeals Received/Priority
to Appeal
submitted
Department but sgtpeal High |Medium Low Very Low Total
submitted
y et
Chief Executive’s 0 5 60 4 3 72
Child and Adults 0 20 64 54 7 145
Regeneration and
Neighbourhoods 0 7 60 54 7 128
Schools 0 5 6 6 0 17
Total 0 37 190 118 17 362
3.2 Outcomes for High Priority Appeals have previously been ratified as
follows
Pay band Ongoing Back pay
Pay band Pay band decreased on | Finandal costs
increased on | stayed the Appeal and Impact for processed
Appeal and | same on (F\),u:;prge of the Coundil through
Outcome Appeal and a I'e (no at the payroll
Ratified (no | Outcome eP;pCtoy;es maximum of
of Ratified (no of | &1°%€ ) the Pay Band
employ ees employ ees (inc
affected) affected) E )
mployers
costs)
Chief
Execufive’s 2 (3) 11 (18) 0 (0) £12,687.50
Child and Adults 5 (5) 17(39) 1(1) £15,620.50
Regeneration
and 4(4) 39(51) 3(5) £1,231.25
Neighbourhoods
Schools 0 (0) 3(3) 0 (0) 0
Total 11(12) 70 (111) 4 (6) £29,539.25
4. APPEAL PROCESS
4.1 Administrative arrangements are in place to process the appeals and
ensure employing departments are engaged in the process and Job
Evaluation analysts are able to comment on claims.
4.2 Appeals will be prioritsed in accordance with the Single Status
Agreement as follows:
Priority | Type of Appeal Due for
Completion
Appeals received from current December 2009
High employees who are continuing to
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4.3

4.4

4.5

4.6

receive protection at 1 July
2008/Appeals which do not need
an Appeals Panel to meet/
Appeals from employees who
leave the Council from areas
where job losses are needed/
Appeals from employees who
retire from the Council due to ill
health and the Teesside Pension
Fund Doctor (for LGPS members)
or the Coundil’'s Occupational
Health Advisor (for non LGPS
members) has determined that
they meet the Local Government
Pension Fund Tier 3 lll Health
criteria

Appeals received from current|September 2010
employees who were receiving
protection prior to 1 July
Medium | 2008/Appeals  received  from
current employees who do not gain
initially

Appeals received from current|January2011

Low , o
employees who gained initially
Very March 2011
L Former employees
ow

Additional temporary resources have been allocated to assist with
processing appeals. It should be noted that any increase in appeals
as a result of recent or proposed restructures etc. could impact upon
the ability to meet this timetable.

Since your last meeting the Appeals Panel has met on 1 occasion
and has agreed outcomes, subject to ratification, in respect of 7
appeals (relating to 10 jobholders).of the 21 outstanding High Priority
appeals.

In detemmining the appeal outcomes, the Appeal Panels have
considered the submissions made by appellants as well as ‘sore-
thumbing’ the original evaluation. This is essential to ensure the
robustness of individual evaluations and the job evaluation scheme
as a whole. Whilst there are 3 possible overall outcomes (pay band
increases, pay band remains the same or pay band decreases), this
may mask changes to particular factor levels and/or ‘tidying up’
evaluations.

A summary of the outcomes, of the Appeals Panels, subject to
ratification is set out below
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cI?ay bandd Ongoing

Pay band Pay band ecreased on | Finandal
inc};eased on sta);/ edthe gppeal and Impact for
Appeal and | same on Ru};prge of the Coundil
Outcome Appeal and atitied (no at the
Ratified (no | Outcome e?;p(l;toy;es maximum of
of Ratified (no of | @'°%€ ) the Pay
employ ees employ ees ;
affected) affected) Ea”d (inc.

mployers
costs)

Chief 1(2) 0(0) 0 (0) £2912.50

Executive’s ]

Child and Adults 0 (0) 2(4) 1(1) -£4256.50

Regeneration

and 2(2) 1(1) 0(0) £8183.75

Neighbourhoods

Schools 0 (0) 0 (0) 0 (0) 0

Total 3(4) 3 (5) 1(1) £6839.75

4.7 As indicated above, the Portfolio Holder is responsible for ratifying the

4.8

4.9

410

outcomes in respect of Council employees whereas Governors are
responsible for ratifying the outcomes in respect of school
employees. Similary, the Council is responsible for any changes in
employee costs for Council employees whereas schools are
responsible for any changes in employee costs for school employees
(hence no ongoing costs are identified above in respect of school
employees)

Further details of the outcomes of individual appeals is included in the
“Not for Publication” Appendix A attached to this report.

This item contains exempt information under Schedule 12A of
the Local Government Act 1972, (as amended by the Local
Government (Access to Information)(Variation) Order 2006)
namely, Information relating to individual.

Assuming the outcomes for Council employees are ratified, a running
total of £36,379.00 of the ongoing budget provision of £415,000 will
have been utilised. The additional back pay costs will be reported
once the outcomes have been processed through payroll.

The Portfolio Holder will continue to receive regular reports regarding
the appeals programme and appeal outcomes for Council employees
that require ratification before they can be implemented and Portfolio
Holder ratification is being sought as part of this report. Appeal
decisions for school employees require Governor ratification before
they can be implemented and arrangements are being made to
obtain such ratification in respect of appeals from school employees.
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4.11

412

5.1

6.1

Trade unions will be updated regularly at the monthly Single Table
Meeting with Hartlepool Joint Trade Unions Committee

Representatives regarding the appeals programme and appeal
decisions which have been ratified.

Work will commence on processing Medium Priority Appeals once a
short review of processes and other arrangements has been
concluded.

RECOMMENDATION

The Portfolio Holder notes the progress made and ratifies the Appeals
Panel Outcomes in respect of Council employees (as detailed in the
“Not for Publication” schedule attached to this report).

REASONS FOR RECOMMENDATIONS

The Appeals Procedure is an integral part of the Single Status
agreement and requires that the Executive Member with responsibility
for HR be regulary advised of and progress made in dealing with
appeals received and ratifies the outcomes of Appeals Panels in
respect of Council employees.

BACKGROUND PAPERS

Cabinet report 23 December 2007.

Cabinet report 27 May 2008.

Performance Portfolio report 27 June 2008

Performance Portfolio report 26 September 2008
Performance Portfolio report 2 February 2009

Performance Portfolio report 26 February 2009
Performance Portfolio report 17 April 2009

Finance and Performance Portfolio report 14 July 2009
Finance and Performance Portfolio report 5 November 2009
Finance and Perfomance Portfolio report 23 February 2010
Finance and Performance Portfolio report 23 March 2010

CONTACT OFFICER

Wally Stagg

Organisational Development Manager
01429 523476
wally.stagg@hartlepool.gov.uk
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FINANCE & PERFORMANCE PORTFOLIO
Report to Portfolio Holder

19 April 2010 EUROUGH Co
Report of: Head of Performance and Partnerships
Subject: VIEWPOINT - CITIZEN'S PANEL RESULTS
SUMMARY

1.0 PURPOSE OF REPORT

1.1. To inform the Portfolio Holder of the results of the 30" phase of

Viewpoint, Hartlepool Borough Council’s citizen’s panel, that was
distributed in September 2009.

1.2. To bring to the attention of the Portfolio Holder that an additional
Viewpoint survey was carried out in December 2009. This Viewpoint
survey asked questions about a new nuclear power station for
Hartlepool, and the results from which were fed back to Cabineton 15
February 2010.

2.0 SUMMARY OF CONTENTS

21 A report of the results from the 30" Viewpoint questionnaire that
included: Recycling and kerbside collections; and Transport.

22 A summary of the results obtained through the 31" Viewpoint
questionnaire which covered: A new nuclear power station for
Hartlepool. The results from this Viewpoint survey were reported to
Cabineton 15 February 2010.

2.3 Keyfindings are:

. In 2009 more Viewpoint members were satisfied with the kerbside
collection service, found the service easier to use, and recycled
more household items more often than in previous years.

. Viewpoint members were more likely to travel using the car, rather
than using public transport, cycling or walking. Six out of ten
members make short journeys by car at least once a week. Resuults
are broadly similar to those obtained in 2007, suggesting that little
has changed in the travelling habits of Hartlepool residents in the
lasttwo years.
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. Before receiving this questionnaire, nine out of ten Viewpoint
members were aware that a nuclear power station might be built in
Hartlepool, and six out of ten members generally support a new
nuclear power station being built in Hartlepool. Seven out of ten
Viewpoint members felt that a new nuclear power station will bring
benefits to Hartlepool, the main benefit being employment
opportunities and job security.

3.0 RELEVANCE TO PORTFOLIO MEMBER

3.1 The Portfolio Member has responsibility for consultation issues.
4.0 TYPEOF DECISION

4.1 Non-key.

5.0 DECISION MAKING ROUTE

5.1 Portfolio Holder meeting on 19 April 2010

6.0 DECISION REQUIRED

6.1  Thatthe results of the survey be noted.
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Report of: Head of Performance and Partnerships

Subject: 30" PHASE OF VIEWPOINT - CITIZEN’'S PANEL

RESULTS

1.1

2.1

2.2

2.3

24

2.1

2.5

2.6

PURPOSE OF REPORT

To infom the Portfolio Holder of the results from the 30" phase of
Viewpoint that was distributed to panel members in September 2009.

BACKGROUND

Viewpoint, Hartlepool Borough Council’s citizen’s panel, is one of the
ways that the council consults and involves local people in the
governance of Hartlepool. It is a statistically balanced panel of local
people who receive questionnaires at regular intervals throughout the
year, asking for their views on a variety of local issues facing the
council and Hartlepool as a whole.

The aim of Viewpoint is to ensure the council listens to the community
and involves local people in the council's decision making. There are
often important issues on which the council needs to consult with the
local population and discover what the community’s priorities are for
the future.

Each phase of Viewpoint covers various topics and within this phase
there were questions on:

. Recycling and kerbside collections
. Transport

This survey was sent in September 2009 to all active members of the
panel which, in this instance, was 1334 individuals. A response rate of
66 per cent was achieved with 872 questionnaires being returned.

The data obtained through Viewpoint surveys are weighted for analysis
purposes. This is because, although the full panel is statistically
balanced to provide a representative sample for Hartlepool, not all
Viewpointmembers complete the questionnaire at each phase.

The results have been reported back to the relevant departments within
the council and will be reported back to Viewpoint members via a
regular Viewpoint newsletter (attached as Appendix B). A copy of the
overall report has also been placed in the members’ library, in all public
libraries across the Borough for public access and has been placed on
the council’s website.

Since Viewpoint was launched in August 1999, the council has asked
Viewpoint members to let us know their thoughts and opinions on 130
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2.7

2.8

3.1

3.2

3.3

topics. Some of these topics have been repeated in order to monitor
change over time; however, as a rule topics will only be repeated in
Viewpoint after three years. As we refresh a third of our panel annually,
we should have a new panel every three years, and therefore
Viewpoint members will not be answering questions they have already
answered.

The Regeneration and Neighbourhoods Department is the most
frequent user of Viewpoint, however all departments have used
Viewpoint at some point since it was launched. Cleveland Police
Authority and Cleveland Fire Brigade have also asked questions
through Viewpoint as external agencies. See table 2.1 for the
breakdown of departmental use of Viewpoint.

Table 2.1 Use of Viewpoint by departments — number of topics
covered up to and including Viewpoint 31

% (No.)
Regeneration & Neighbourhoods 57 (74)
et sy (29) .................
e E T (23) .................
mﬁﬁéfﬁEiuéi'g'j'é'ﬁéiég .............................................................................. e (4) .....................
(N=130)

This report indudes a summary of the main results from the Viewpoint
30 questionnaire. Attached as Appendix A, is the full results report.

VIEWPOINT 30: RECYCLING AND KERBSIDE COLLECTIONS

Viewpoint members were more likely to respond positively about
kerbside collections in 2009 than in previous years. In 2009, more
Viewpointmembers:

. have and use the different kerbside collections

. find the various kerbside collections easyor very easyto use

. were satisfied with the various containers provided for recycling
. were satisfied with the reliability of their kerbside collections

. said theyrecycle various household items

Most Viewpoint members found it easy to access the household waste
recycling centre on Bum Road.

Viewpointmembers were least likely to be satisfied with the:

« blue bag provided for recycling paper
. level of street cleanliness after their white bags had been collected
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3.4

3.5

3.6

3.7

4.1

4.2

4.3

4.4

4.5

4.6

Viewpoint members told us they recycle paper, card, cardboard, glass,
cans, tins and plastic containers every time and were less likely to
recycle garden or food waste for compost or textiles.

Nearly all Viewpoint members think it's important to recycle the rubbish
that households produce, and do so even if it requires additional effort
with over half of Viewpoint members recycling everything that can be
recycled.

The two things that discourage Viewpoint members from recycling are:

. cleaning items before recycling
. having nowhere to store extra boxes, bins and bags.

When asked what would encourage members to recycle more, over
half said they already recycle as much as they can and three out of ten
said they would be encouraged to recycle more if they were paid to.

VIEWPOINT 30: TRANSPORT

Viewpoint members were more likely to travel to various places (such
as work, college, university, the doctors, the University Hospital of
Hartlepool, Hartlepool Town Centre, and when travelling outside of
Hartlepool) using the car and were least likely to say they use the train,
a taxi or cycle. The majority of members found it easy to travel to these
different places.

Half of Viewpoint members travel to the shops in their car instead of
walking or cycling and a third of members said they use the car for the
short journey into the Town Centre. Six out of ten members told us they
make short joumeys by car atleast once a week.

When asked what would help reduce traffic congestion in Hartlepool,
Viewpointmembers thought:

. animproved bus service and facilities
. a better train service and facilities

Viewpoint members said cheaper fares would encourage them to use
public transport, such as busses and trains, more.

Half of Viewpoint members were satisfied with the amount of
infoomation provided about public transport, the accuracy of the
information, and the provision of public transport information overall.

Viewpoint members were more likely to be satisfied with how easy
buses are to get on and off, the number of bus stops, and the
frequency of buses.
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4.7

5.1

5.2

5.3

54

5.5

5.6

6.1

Three out of ten members use the local bus service frequently (at least
once a week ormore). However, four in ten members have never used
the local bus service or have not used itin the last year.

VIEWPOINT 31: A NEW NUCLEAR POWER STATION FOR
HARTLEPOOL

In December 2009 an additional Viewpoint survey was sent out on
behalf of the Regeneration and Neighbourhoods Department, which
asked questions about a new nuclear power station for Hartlepool.

This survey achieved a response rate of 67% with 884 questionnaires
returned. The results from this survey were reported to Cabinet on 15
February 2010.

Before receiving this questionnaire, nine out of ten Viewpoint members
were aware that a nuclear power station might be built in Hartlepool.

Six out of ten members generally support a new nuclear power station
being builtin Hartlepool. Two out of ten members were againstit, and a
further two out of ten members did not have a strong view about it.

Seven out of ten Viewpoint members felt that a new nudear power
station will bring benefits to Hartlepool, the main benefit being
employment opportunities and job securty.

Four out of ten members had concerns about a new nuclear power

station being built in Hartlepool, the main concern being the risk of
pollution and environmental risks.

RECOMMENDATIONS

Itis recommended that the Portfolio Holder note the results.

CONTACT OFFICER

Lisa Anderson, Research Officer,
Chief Executive’s Department, Corporate Strategy Division
Hartlepool Borough Council

Tel No:(01429) 523041
Email: lisa.anderson@hartlepool.qov.uk
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30" Viewpoint Survey

Introduction

Background

Viewpoint, Hartlepool Borough Council’s Citizens’ Panel, is one of the ways
that the Council consults and involves local people in the governance of
Hartlepool. It is a statistically balanced panel of local people who receive
questionnaires at regular intervals throughout the year, asking for their
views on a variety of local issues facing the Council and Hartlepool as a
whole.

The panel was refreshed in 2009 with one third of the panel being replaced
to ensure that each member only serves for a limited period of time. The
refreshment was done by sending out a recruitment questionnaire to a
number of Hartlepool residents who were selected at random from the
electoral roll. From the returns approximately 1,400 local residents, with
characteristics matching the profile of the local population, were selected for
Viewpoint. The panel members are kept informed of the findings of the
Viewpoint project, and what the council is doing in response, via a regular
newsletter.

This report details results from the November 2009 survey.
Aims of Viewpoint
The Viewpoint panel aims to:
. Listen to the community
. Involve local people in the council’s decisions and in its policy
planning and reviews
« Consult the panel regularly on important local issues
. Discover what the community priorities are for future council activities

The specific topic areas covered in this survey were:

. Recycling and kerbside collections
. Transport

Hartlepool Borough Council 4 Corporate Strategy
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2.3

2.4

2.5

2.6

30" Viewpoint Survey

Methodology

Viewpoint was launched in August 1999. Under its original name, Viewpoint
1000, a random sample of 10,000 residents was selected from the electoral
register and each was sent a self-completion recruitment questionnaire. This
provided all the necessary background information needed to obtain a
statistically balanced sample of the total population.

Just less than 2,500 people from the 10,000 sample volunteered to take part
and from this group a panel of 1,000 was selected to mirror the Hartlepool
community as closely as possible. A range of variables was used to
balance the sample, including gender, age and geographical location.

The panel is refreshed at regular intervals, a third of members having been
replaced in 2009. Recruitment questionnaires were sent to 4,900 people
selected at random from the edited electoral register. When the Place
Survey was carried out in 2008, respondents were asked if they would be
interested in taking part in the Viewpoint panel and during this recruitment
exercise they were invited to join the refreshed panel. Refreshing the panel
in this way helps avoid the problems of drop-outs, consultation fatigue and
respondents becoming local government “experts”.

The Viewpoint panel gives the authority the advantage of access to a large
group of people from across the community willing to be involved in
consultation exercises. The principal disadvantage is that, because all panel
members are volunteers, there is a possibility that they may not be typical of
the community as a whole. However, every effort has been made to ensure
that the panel membership is in line with the demographic make up of the
area and includes all sectors of the community.

As with most surveys there is a tendency for certain groups to respond less
than others, for example, young male respondents. To address this, the
data have been weighted slightly by age, gender and geographical location.
However, when the weighted and unweighted results are compared there is
very little difference in the overall results. The weighting has most effect
when small minority groups are examined.

The questionnaire was sent out by post to all 1334 active members in
November 2009. Four weeks were given to complete the questionnaire and
return it in the post paid envelope provided. A reminder letter was sent out
to those who had not responded after a set time.

Hartlepool Borough Council 5 Corporate Strategy
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30" Viewpoint Survey

Response rates

The response rate was 66% (872 returns). A small number of cases were
excluded as ineligible, due to either the panel member having moved house
or having died. A further group indicated that they no longer wished to
participate in the Viewpoint initiative, often due to ill health (Table 2.1).

Table 2.1  Response rates

Number of cases

Total sample 1334
Unsuitable / ineligible cases 14

Total possible sample 1320
Completed questionnaires 872
No response 448
Response rate 66%

The report

All percentages in tables are rounded to the nearest whole number. In
some instances the number of responses is greater than 100 per cent due
to the fact that respondents have been asked to choose multiple answers.
Also, because data are weighted, the total number of respondents shown in
tables could be anything up to 1,200. Finally, in some questions,
respondents who did not reply or answered “don’t know” were excluded
from the analysis reported here.
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3.5
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3.7

3.8

3.9

3.10

30" Viewpoint Survey

Key findings

Recycling and kerbside collections

Nearly all Viewpoint members (84%) found it easy to access the household
waste recycling centre on Burn Road.

The majority of Viewpoint members (between 89% and 100%) said they
had, and used, the various kerbside collections. Also, the majority of
members (between 86% and 94%) found the various kerbside collections
easy or very easy to use.

Viewpoint members were least likely to be satisfied with the blue bag
provided for recycling paper (68%), than any other recycling container
(between 75% and 88%).

Nine out of ten Viewpoint members are satisfied with the reliability of the
various kerbside collections.

Over a third (36%) of Viewpoint members were dissatisfied with the level of
street cleanliness after their white bags had been collected.

Viewpoint members were more likely to say they recycled paper, card,
cardboard, glass, cans, tins and plastic containers every time (between 84%
and 89%). Members were less likely to say they recycled garden or food
waste for compost or textiles.

Nearly all Viewpoint members (96%) think its either fairly or very important
to recycle the rubbish that households produce, and 85 per cent of members
recycle even if it requires additional effort.

Over half (55%) of Viewpoint members recycle everything that can be
recycled.

The two things that discourage Viewpoint members from recycling are a
dislike of cleaning items before recycling (43%) and not having anywhere to
store the extra boxes, bins and bags (41%).

When asked what would encourage Viewpoint members to recycle more,
over half (56%) told us they already recycle as much as they can. Three out
of ten members (30%) said they would be encouraged to recycle more if
they were paid to.
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3.11

3.12

3.13

3.14

3.15

3.16

3.17

3.18

3.19

30" Viewpoint Survey

Transport

Viewpoint members were more likely to travel to various places using the
car and were least likely to say they use the train, a taxi or cycle.

When asked how easy members find it to travel to various places, the
majority (between 74% and 89%) said they found it very or fairly easy.

Half of Viewpoint members said they travel to the shops in their car instead
of walking or cycling and a third of members said they use the car for the
short journey into the Town Centre.

Over a quarter (27%) of Viewpoint members make short journeys by car
around five times a week, and three out of ten members use the car for
short journeys one or two times a week.

Over half of Viewpoint members thought an improved bus service and
facilities would help to reduce traffic congestion in Hartlepool. Four out of
ten members (38%) thought a better train service and facilities would help.

Viewpoint members said cheaper fares would encourage them to use public
transport, such as buses and trains, more.

Half of Viewpoint members said they were satisfied with the amount of
information provided about public transport, the accuracy of the information,
and the provision of public transport information overall.

Viewpoint members were more likely to be satisfied with how easy buses
are to get on and off (70%), the number of bus stops (65%), and the
frequency of buses (60%).

Finally, three out of ten (31%)Viewpoint members use the local bus service
frequently (at least once a week or more). Four in ten (42%) members have
never used the local bus service or have not used it in the last year.

Hartlepool Borough Council 8 Corporate Strategy



4.1

4.2

4.3

4.4

4.5

30" Viewpoint Survey

Recycling and kerbside collections

Viewpoint members were told how in 2006, Hartlepool residents recycled 28
per cent of their waste and that this needs to be increased to 40% by 2010.
In order to reach this target, alternative weekly collection of waste and
recycling was extended to all Hartlepool households in October 2007. The
Council wanted to know if Viewpoint members are satisfied or dissatisfied
with kerbside collections for recycling and waste.

Burn Road household waste recycling centre
First of all, Viewpoint members were asked to tell us how easy they find it to

access the household waste recycling centre on Burn Road. Most (83%)
Viewpoint members said they found the centre fairly or very easy to access.

« Very easy - 43 per cent (497 respondents)
. Fairly easy - 41 per cent (473 respondents)
« Not very easy - 6 per cent (64 respondents)
« Not at all easy - 4 per cent (42 respondents)
. Don't know - 7 per cent (87 respondents)

Viewpoint members who were less likely to think the recycling centre is easy
to access were: members with a disability (74%), and those with no cars in
the household (61%).

Using kerbside collections

Viewpoint members were asked if they used the kerbside collections for
waste and recycling. Understandably, almost all Viewpoint members said
they use their green bin for the kerbside collection of household waste
(100%). Out of the kerbside collections which collect recyclables, Viewpoint
members were least likely to say they have, and use, their brown bin.

When asked how easy Viewpoint members find the various kerbside
collection services to use, the majority of members (between 86% and 94%)
said they find all kerbside collection services easy or very easy to use.
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30" Viewpoint Survey

Using the blue bag kerbside collection

4.6  Nine out of ten (93%) Viewpoint members told us they have, and use, the
blue bag collection service. This is an increase from 85 per cent in 2007.
Younger Viewpoint members were more likely to say they have this kerbside
collection but do not use it (13%), then members from any other age group
(between 3% and 7%). See table 4.1 for more information.

Table 4.1  Could you tell us if you use the blue bag kerbside
collection
2009 % 2007 %
Yes, | have this kerbside collection and | use it 93 85
| have this kerbside collection, but | don’t use it 7 8
Does not apply to me, | do not have this collection - 7
Total (No.) (1104) (1146)

- = No response

4.7  The proportion of Viewpoint members who find this service either easy or
very easy to use has increased from 79 per cent in 2007 to 86 per cent in
2009. Viewpoint members who are more likely to find this service hard or
very hard to use are usually: from the North of Hartlepool (10%), men (9%),
younger Viewpoint members (10%), and members who have lived in
Hartlepool for up to five years (17%). See chart 4.1 for more information.

Chart 4.1 How easy did you find the blue bag kerbside collection
service to use?
70%
60% -
50% -
40% -
30% -
20% A
B
0% — - W
Neither easy
Very easy Easy nor hard Hard Very hard
@ 2009 62% 25% 8% 4% 3%
| 2007 56% 24% 12% 5% 3%
02009 m 2007
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4.8

4.9

Using the blue box kerbside collection

30" Viewpoint Survey

Almost all (96%) Viewpoint members said they have, and use, the blue box
kerbside collection service. This is an increase from 86 per cent in 2007.

See table 4.2 for more information.

Table 4.2  Could you tell us if you use the blue box kerbside
collection
2009 % | 2007 %
Yes, | have this kerbside collection and | use it 96 86
| have this kerbside collection, but | don't use it 7 8
Does not apply to me, | do not have this collection - 6
Total (No.) (1131) (1146)

- = No response

The proportion of Viewpoint members who find the blue box kerbside
collection service easy or very easy to use has increased from 81 per cent in

2007 to 90 per cent in 2009. See chart 4.2 for more information.

Chart 4.2 How easy did you find the blue box kerbside collection
service to use?
70%
60% -
50% -
40% -
30% -
20% A
10% -
0% ’_. —l I
Very easy Easy Nenig;er:aer:sy Hard Very hard
= 2009 66% 25% 6% 2% 1%
B 2007 57% 25% 11% 5% 3%
02009 = 2007
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4.10

4.11

30" Viewpoint Survey

Using the white bag kerbside collection

There has been an increase in the proportion of people saying they have,
and use, the white bag kerbside collection service from 75 per cent in 2007
to 94 per cent in 2009. There has also been a reduction in the proportion of
people who say they do not have this collection, from 21 per cent in 2007 to
only 4 per cent in 2009. See table 4.3 for more information.

Table 4.3  Could you tell us if you use the white bag kerbside
collection
2009 % 2007 %
Yes, | have this kerbside collection and | use it 94 75
| have this kerbside collection, but | don’t use it 2 4
Does not apply to me, | do not have this collection 4 21
Total (No.) (1154) (1094)

There has been an increase in the proportion of Viewpoint members who
find the white bag kerbside collection service easy or very easy to use from
78 per cent in 2007 to 89 per cent in 2009. Viewpoint members who have
lived in Hartlepool for up to five years were less likely to find this service

easy or very easy to use (69%).

Chart 4.3 How easy did you find the white bag kerbside collection
service to use?
70%
60% -
50% -
40% -
30% -
20% -
10% - ,_.
0% r—- .
Very easy Easy Nerj;r:er:aergsy Hard Very hard
02009 63% 26% 7% 2% 2%
W 2007 51% 27% 12% 7% 3%
02009 m 2007
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4.12

4.13

Using the brown bin kerbside collection

30" Viewpoint Survey

Since 2007, there has been an increase in the proportion of Viewpoint
members who have, and use, the brown bin kerbside collection from 73 per
cent, to 89 per cent in 2009. There has also been a reduction in the
proportion of Viewpoint members who said they do not have this collection
from 21 per cent in 2007 to 8 per cent in 2009. Viewpoint members from
central Hartlepool were more likely to say they do not have this collection
(14%). See table 4.4 for more information.

Table 4.4  Could you tell us if you use the brown bin kerbside
collection
2009 % | 2007 %
Yes, | have this kerbside collection and | use it 89 73
| have this kerbside collection, but | don't use it 4 4
Does not apply to me, | do not have this collection 8 21
Total (No.) (1129) (1084)

There has been an increase in the proportion of Viewpoint members who
find the brown bin kerbside collection service easy or very easy to use from
85 per cent in 2007 to 93 per cent in 2009. Viewpoint members who have
lived in Hartlepool for up to five years were less likely find this collection
service easy or very easy to use (76%).

Chart 4.4  How easy did you find the brown bin kerbside collection
service to use?
80%
70% A
60% -
50%
40% -
30%
20% A
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0% Neither easy
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4.14

4.15

Using the green bin kerbside collection

30" Viewpoint Survey

In 2009, an overwhelming majority of Viewpoint members told us they have,
and use, the green bin kerbside collection. This has increased form 93 per
cent in 2007. See table 4.5 for more information.

Table 4.5 Could you tell us if you use the green bin kerbside
collection
2009 % 2007 %
Yes, | have this kerbside collection and | use it 100 93
| have this kerbside collection, but | don’t use it # #
Does not apply to me, | do not have this collection - 7
Total (No.) (1147 (1158)

# = Less than 0.5%
- = No response

The proportion of Viewpoint members who find the green bin kerbside
collection service easy or very easy to use has increased from 87 per cent in
2007 to 94 per cent in 2009. Viewpoint members who have lived in

Hartlepool for up to five years were less likely to find this service easy or
very easy to use (78%). See chart 4.5.

Chart 4.5 How easy did you find the green bin kerbside collection
service to use?
80%
70% A
60% -
50% -
40% -
30% -
20% A
10% -
Neither easy
Very easy Easy nor hard Hard Very hard
O 2009 70% 24% 4% 1% 1%
m 2007 63% 24% 9% 3% 1%
02009 = 2007
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4.16

4.17

4.18

30" Viewpoint Survey

Satisfaction with kerbside collections — summary

Next, we wanted to find out how satisfied or dissatisfied Viewpoint members
were with various aspects of the kerbside collection service. Overall,
Viewpoint members appear to be most satisfied with the brown bin kerbside
collection in terms of the recycling container, reliability of the collection and
the level of street cleanliness after the collection. Members were more likely
to say they were dissatisfied with the blue bag provided for recycling and the
level of street cleanliness after the white bag kerbside collection.

Satisfaction with blue bag kerbside collection

Satisfaction with blue bag container

Viewpoint members were asked to tell us how satisfied they were with the
blue bag provided for paper recycling. Similar to the July 2007 survey, seven
out of ten (68%) members said they were satisfied with the bag provided.

See table 4.6 for more information.

Table 4.6  Satisfaction with blue bag

2009 % 2007 %
Satisfied 68 69
Neither satisfied nor dissatisfied 14 12
Dissatisfied 18 19
Total (No.) (1071) (1009)

Viewpoint members who were less likely to be satisfied with the blue bag
provided were: from the North of Hartlepool (62%), aged 17 to 34 years
(59%), and had only lived in Hartlepool for up to five years (48%).
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Satisfaction with reliability of the blue bag collection

30" Viewpoint Survey

4.19 There has been an increase in the proportion of people satisfied with the
reliability of their blue bag collection from eight out of ten in 2007 to nine out
of ten in 2009. See table 4.7 for more information.

Table 4.7  Reliability of blue bag collection

2009 % 2007 %
Satisfied 88 79
Neither satisfied nor dissatisfied 8 11
Dissatisfied 4 10
Total (No.) (1045) (1009)

4.20 Viewpoint members who were less likely to be satisfied with the reliability of
the blue bag collection were: from the North of Hartlepool (84%), had only
lived in Hartlepool for up to five years (80%), and those living in rented
accommodation (75%) (see appendix 2 for definition of rented

accommodation).

Satisfaction with level of street cleanliness after blue bag collection

4.21 Finally, Viewpoint members were asked to tell us how satisfied they were
with the level of street cleanliness/tidiness after their blue bag collection.
Similar to the July 2007 survey, six out of ten (58%) members said they
were satisfied with this. See table 4.8 for more information.

Table 4.8  Street cleanliness after blue bag collection

2009 % 2007 %
Satisfied 58 61
Neither satisfied nor dissatisfied 19 19
Dissatisfied 23 20
Total (No.) (2067) (1010)

4.22 Viewpoint members who were less likely to be satisfied with the reliability of
the blue bag collection had usually only lived in Hartlepool for up to five
years (37%), and were living in rented accommodation (49%).

Hartlepool Borough Council
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Satisfaction with blue box kerbside collection

Satisfaction with blue box container

30" Viewpoint Survey

4.23 Viewpoint members were asked to tell us how satisfied they were with the
blue box provided for glass and tin recycling. There has been an increase in
the proportion of people satisfied with this, from 72 per cent in 2007 to 82
per cent in 2009. See table 4.9 for more information.

Table 4.9  Satisfaction with blue box
2009 % 2007 %
Satisfied 82 72
Neither satisfied nor dissatisfied 9 14
Dissatisfied 9 14
Total (No.) (2107) (1014)

4.24 Viewpoint members who had lived in Hartlepool for up to five years were
less likely to be satisfied with the blue box provided for this kerbside

collection (70%).

Satisfaction with reliability of the blue box collection

4.25 Again, there has been an increase in the proportion of people satisfied with
the reliability of the blue box collection, from 79 per cent in 2007 to 88 per
cent in 2009. See table 4.10 for more information.

Table 4.10 Reliability of blue box collection

2009 % 2007 %
Satisfied 88 79
Neither satisfied nor dissatisfied 7 12
Dissatisfied 5 8
Total (No.) (1094) (1016)

4.26
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Viewpoint members who were less likely to be satisfied with the reliability of
the blue box collection had lived in Hartlepool for up to five years (79%), and
were living in rented accommodation (78%).
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30" Viewpoint Survey

Satisfaction with level of street cleanliness after blue box collection

4.27 Viewpoint members were asked to tell us how satisfied they were with the
level of street cleanliness after the blue box collection. Similar to the July
2007 survey, six out of ten (57%) members said they were satisfied with

this. See table 4.11 for more information.

Table 4.11 Street cleanliness after blue box collection

2009 % 2007 %
Satisfied 57 60
Neither satisfied nor dissatisfied 19 20
Dissatisfied 25 20
Total (No.) (1113) (1016)

4.28 Viewpoint members who were less likely to be satisfied with the level of
street cleanliness after the blue box collection were: from the North of
Hartlepool (52%), aged 17 to 34 years (49%), from socio economic group
DE (48%), and were living in rented accommodation (48%).
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Satisfaction with white bag kerbside collection

Satisfaction with white bag container

30" Viewpoint Survey

4.29 Viewpoint members were asked to tell us how satisfied they were with the
white bag provided for cardboard and plastic. There has been an increase in
the proportion of people satisfied with this recycling container from 65 per
cent in 2007 to 75 per cent in 2009. See Table 4.12 for more information.

Table 4.12 Satisfaction with white bag

2009 % 2007 %
Satisfied 75 65
Neither satisfied nor dissatisfied 12 14
Dissatisfied 14 21
Total (No.) (1101) (835)

4.30 Viewpoint members who were less likely to be satisfied with the white bag
provided were: from the North of Hartlepool (70%), aged 17 to 34 years
(65%); and had only lived in Hartlepool for up to five years (62%).

Satisfaction with reliability of the white bag collection

4.31 There has been an increase in the proportion of people satisfied with the
reliability of the white bag collection from 80 per cent in 2007 to 89 per cent

in 2009. see Table 4.13 for more information.

Table 4.13 Reliability of white bag collection

2009 % 2007 %
Satisfied 89 80
Neither satisfied nor dissatisfied 6 10
Dissatisfied 5 10
Total (No.) (1088) (839)

4.32 Respondents living in rented accommodation were less likely to be satisfied
with the reliability of the white bag collection (76%).
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30" Viewpoint Survey

Satisfaction with level of street cleanliness after white bag collection

4.33 Viewpoint members were significantly more likely to be dissatisfied with the
level of street cleanliness after the white bag collection in both 2007 and
2009. See table 4.14 for more information.

Table 4.14 Street cleanliness after white bag collection

2009 % 2007 %
Satisfied 44 a7
Neither satisfied nor dissatisfied 20 20
Dissatisfied 36 34
Total (No.) (1105) (832)

4.34 Viewpoint members who were less likely to be satisfied with the level of
street cleanliness after the white bag collection were: from the North of
Hartlepool (37%), aged 17 to 34 years (34%), had only lived in Hartlepool for
up to five years (27%), and had children living in their household (37%).

Hartlepool Borough Council 20 Corporate Strategy



4.35

30" Viewpoint Survey

Satisfaction with brown bin kerbside collection

Satisfaction with brown bin container

In both 2007 and 2009, Viewpoint members were most likely to say they are
satisfied with the brown bin provided for garden waste (88%). See table 4.15

for more information.

Table 4.15 Satisfaction with brown bin

2009 % 2007 %
Satisfied 88 82
Neither satisfied nor dissatisfied 8 9
Dissatisfied 4 9
Total (No.) (1019) (795)

Satisfaction with reliability of the brown bin collection

4.36 Again, in both 2007 and 2009, Viewpoint members were most likely to say
they are satisfied with the reliability of the brown bin collection (91%). See

table 4.16 for more information.

Table 4.16 Reliability of brown bin collection

2009 % 2007 %
Satisfied 91 85
Neither satisfied nor dissatisfied 5 11
Dissatisfied 3 4
Total (No.) (1014) (806)
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30" Viewpoint Survey

Satisfaction with level of street cleanliness after brown bin collection

4.37 Finally, in both 2007 and in 2009, Viewpoint members were most likely to be
satisfied with the street cleanliness after the brown bin collection (72%). See
table 4.17 for more information.

Table 4.17 Street cleanliness after brown bin collection

2009 % 2007 %
Satisfied 72 69
Neither satisfied nor dissatisfied 17 18
Dissatisfied 11 13
Total (No.) (2013) (794)

4.38 Viewpoint members who were less likely to be satisfied with the level of
street cleanliness after the brown bin collection were: those with a disability
(61%), who had only lived in Hartlepool for up to five years (58%), and those
living in rented accommodation (54%).
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Satisfaction with green bin kerbside collection

Satisfaction with green bin container

30" Viewpoint Survey

4.39 There has been a small increase in the proportion of people satisfied with
the green bin provided for household waste from 77 per cent in 2007 to 84
per cent in 2009. See table 4.18 for more information.

Table 4.18 Satisfaction with green bin

2009 % 2007 %
Satisfied 84 77
Neither satisfied nor dissatisfied 8 10
Dissatisfied 8 13
Total (No.) (1145) (1075)

4.40 Viewpoint members who were less likely to be satisfied with the green bin
provided were: aged 17 to 34 years (75%); had only lived in Hartlepool for
up to five years (75%), and had children under the age of 18 living in the

household (78%).

Satisfaction with reliability of the green bin collection

4.41 There has also been a small increase in the proportion of people satisfied
with the reliability of this collection from 82 per cent in 2007 to 90 per cent in

2009. See table 4.19 for more information.

Table 4.19 Reliability of green bin collection

2009 % 2007 %
Satisfied 90 82
Neither satisfied nor dissatisfied 6 11
Dissatisfied 4 7
Total (No.) (1144) (1089)

4.42 Viewpoint members who have only lived in Hartlepool for up to five years
were less likely to be satisfied with the reliability of the green bin collection

(80%).
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30" Viewpoint Survey

Satisfaction with level of street cleanliness after green bin collection

4.43 Finally, in 2009 as in 2007, two thirds (63%) of Viewpoint members were
satisfied with the level of street cleanliness after this collection. See table

4.20 for more information.

Table 4.20 Street cleanliness after green bin collection

2009 % 2007 %
Satisfied 63 63
Neither satisfied nor dissatisfied 17 19
Dissatisfied 20 19
Total (No.) (1144) (1073)

4.44 Viewpoint members who were less likely to be satisfied with the level of
street cleanliness after the green bin collection were: those from socio
economic group DE (53%), those with a disability (55%), and those who had
only lived in Hartlepool for up to five years (54%).
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30" Viewpoint Survey

Improvements to the kerbside collection

4.45 Panel members were asked what improvements could be made to the
kerbside collection service. In total, 676 comments were made. Most
Viewpoint members (177 comments) suggested that spillages are cleaned
up that the street is left clean after collections. See table 4.21 for more
information

Table 4.21 Do you feel that there are any improvements that could be
made to the kerbside collection service?

No. of

comments
Clean up any spillages / ensure street is clean after 177
collections
More regular green bin collections 98
Return own bins / boxed to premises from which they 36
came
Bags tend to blow away 53
Leave a replacement blue bag behind 41
Bins and boxes are better than bags 31
Ensure everything gets collected 26
Bigger bags and boxes 24
It is a good service 16
More information needed 14
Supply lids for boxes 10
Can be difficult to manoeuvre 10
Collect more types of items 8
Ensure all collections are at the same time 8
No recycling done for flats 8
Other 66
Total (676)
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4.46

4.47

30" Viewpoint Survey
Disposing of household items

We wanted to know how often Viewpoint members recycle various
household items such as paper, glass and plastic. The majority (between
84% and 89%) of Viewpoint members told us they recycle paper, card,
cardboard, glass, cans and tins every time. Viewpoint members were least
likely to recycle food waste for compost. These questions were also included
in Viewpoint in 2005 and in 2007, and so a comparison will be made
between the three sets of data.

Paper
There has been a steady increase in the proportion of people who told us
they recycle paper every time from 62 per cent in 2005 to 84 per cent in

2009. See chart 4.6 for more information.

Chart4.6  When you dispose of paper, how often do you recycle it?
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4.48 Viewpoint members who were more likely to recycle this household material

were: older Viewpoint members (94%), Viewpoint members who were not
working (89%), and Viewpoint members with a disability (91%). Viewpoint
members who had lived in Hartlepool more than 40 years were more likely
to recycle this household item every time, compared with members who
have only lived in the area up to five years (90% and 70% respectively).
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30" Viewpoint Survey

Card/cardboard

4.49 There has been a large increase in the proportion of Viewpoint members
recycling card and cardboard from 23 per cent in 2005 to 89 per cent in
2009. However, this substantial increase can be attributed to the council
providing white bags to all households across Hartlepool in 2007 to enable
them to recycle this material. See chart 4.7 for more information.

Chart 4.7 When you dispose of card/cardboard, how often do you

recycle it?
100%
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50% -
40% -
30% -
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Every time Most times Sometimes Never
02009 89% 8% 2% 2%
@ 2007 73% 11% 5% 11%
| 2005 23% 15% 24% 38%
02009 @2007 2005

4.50 Viewpoint members who are less likely to recycle this household material
every time were those who have only lived in Hartlepool for up to five years
(79%) and members who live in rented accommodation (79%).
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Glass

4.51

30" Viewpoint Survey

There has been an increase in the proportion of Viewpoint members

recycling glass from 57 per cent in 2005 to 87 per cent in 2009. The
proportion of Viewpoint members telling us they never recycle this material
has reduced from 17 per cent in 2005 to only 2 per cent in 2009. See chart

4.8 for more information.

Chart 4.8

When you dispose of glass, how often do you recycle it?
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4.52 Again, Viewpoint members who have only lived in Hartlepool for up to five
years were less likely to say they recycled this household item every time

(75%).
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Food and drink cans/tins

4.53

30" Viewpoint Survey

In 2005, less than half of Viewpoint members told us they recycle food and

drink cans and tins every time, and 28 per cent of respondents said they
never recycle this household item. The proportion of respondents recycling
cans and tins has continued to improve, and in 2009 85 per cent of
Viewpoint members told us they recycle this material every time. See chart

4.9 for more information.

Chart 4.9 When you dispose of food and drink cans/tins, how often
do you recycle it?
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4.54 Viewpoint members who have only lived in Hartlepool for up to five years
were less likely to say they recycle this household item every time (74%).
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30™ Viewpoint Survey
Plastic containers

4.55 In 2005 over half of Viewpoint members said they never recycle plastic
containers such as drinks bottles. Now, in 2009, 86 per cent of Viewpoint
members said they recycle this material every time. In line with this we can
also see a dramatic reduction in the proportion of Viewpoint members who
said they never recycle this household item from 56 per cent in 2005 to two
per cent in 2009. Again the increase in the proportion of Viewpoint members
saying they recycle this material can be attributed to the council providing
white bags to all households across Hartlepool in 2007. See chart 4.10 for
more information.

Chart 4.10 When you dispose of plastic containers, how often do you

recycle it?
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4.56

Textiles

30" Viewpoint Survey

There has been a slight improvement in the proportion of Viewpoint
members saying they recycle textiles and clothing every time from 23 per
cent in 2005 to 34 per cent in 2009. However, one in five (22%) members
still do not recycle this household material at all. See chart 4.11 for more

information.

Chart 4.11 When you dispose of textiles, how often do you recycle

it?
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4.57 Men were less likely to say they recycle textiles than women (29% and 39%
respectively). Also, Viewpoint members from the North area of Hartlepool
were more likely to say they recycle this household item (38%) than
members from South (33%) or Central (32%) areas of Hartlepool.
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Food waste for compost

30" Viewpoint Survey

4.58 There has been a reduction in the proportion of Viewpoint members saying
they never recycle food waste for compost from 67 per cent in 2005 to 50
per cent in 2009. However, Viewpoint members were still least likely to
recycle this household material than any other we asked about. See chart

4.12 for more information.

Chart 4.12 When you dispose of food waste for compost, how often
do you recycle it?
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4.59 Viewpoint members who are working are less likely to say they recycle food
waste for compost every time (24%) than members who are not working

(35%).
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Garden waste for compost

4.60

30" Viewpoint Survey

Finally, there has been an increase in the proportion of Viewpoint members

recycling garden waste from 27 per cent in 2005 to 59 per cent in 2009.
Again, this increase is more likely attributed to the council providing brown
bins to recycle garden waste to all Hartlepool households in 2007. See chart

4.13 for more information.

Chart 4.13 When you dispose of garden waste for compost, how
often do you recycle it?
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4.61 Viewpoint members who have only lived in Hartlepool for up to five years
were less likely to say they recycle this household item every time (48%).
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How important is it to recycle?

4.62

30" Viewpoint Survey

Next, we asked Viewpoint members to tell us how important they think it is

to recycle the rubbish that households produce. In 2009, as in 2007 and
2005, the vast majority of Viewpoint members thought it was important to
recycle the rubbish that households produced. See chart 4.14 for more
information.

Chart 4.14 How important do you think it is to recycle the rubbish
that households produce?
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30" Viewpoint Survey

Attitudes to recycling

4.63 Viewpoint members were asked to tell us which statement best described
their attitude to recycling. In 2009, as in 2007, the majority of Viewpoint
members recycle even if it requires additional effort. There has been a move
away from people telling us they recycle if it does not require additional
effort in 2005 to telling us they recycle even if it requires additional effort in
2007 and 2009. See chart 4.15 for more information.

Chart 4.15 Which of these statements best describes your attitude to
recycling?
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4.64 Younger Viewpoint members were less likely to say they recycle even if it
requires additional effort (76%) and were more likely to say they recycle if it
does not require additional effort (22%).
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4.65

30" Viewpoint Survey
How much people recycle

Next, Viewpoint members were asked to describe how much they recycle.
There has been an increase in the proportion of people saying they recycle
everything that can be recycled from 45 per cent in 2007 to 55 per cent in
2009. There continues to be a move away from people saying they recycle
sometimes or they recycle a lot but not everything that can be recycled, to
saying they recycle everything that can be recycled. See chart 4.16 for more
information.

Chart 4.16 Which of these statements best describe how much you
recycle?
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4.66 Older Viewpoint members were more likely to say they recycle everything

that can be recycled (76%) than younger Viewpoint members (43%). Also,
Viewpoint members who are not working are more likely to recycle
everything that can be recycled (70%) than members who are working
(43%).
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4.67

4.68

30" Viewpoint Survey

What discourages people from recycling

Viewpoint members were asked to tell us what, if anything, discourages
them from recycling. In 2007, as in 2009, Viewpoint members told us they
do not like cleaning items before recycling (43%) and they have nowhere to
store the extra boxes, bins and bags (41%). However, the proportion of
Viewpoint members saying they have nowhere to store the extra boxes, bins
and bags has reduced from 6 out of ten (59%) in 2007 to four out of ten
(41%) in 2009. See table 4.22 for more information.

Table 4.22 What, if anything, discourages you from recycling

2009 % 2007 %
| don't like cleaning items before recycling 43 44
Nowhere to store the extra boxes, bins and bags 41 59
No benefit to me 10 3
Find it difficult to sort through the rubbish 9 14
| keep forgetting to sort through my rubbish 9 14
It takes too much time and effort to recycle 9 12
I no longer have bins, boxes or bags for
kerbside collection ! 12
Don’t know what or how to recycle 5 7
It costs the Council too much money to collect
and dispose of recycled materials > 4
Other 5 3
The Council keeps missing my collection 4 8
Don’t know when my collection day is 2 6
| can’t be bothered to recycle 1 2
No particular reason, | just don’t recycle # 2
Total (No.) (658) (644)

# = Less than 0.5%

Viewpoint members from the South of Hartlepool were more likely to say
they do not like cleaning items before recycling (52%), whereas members
from the North area of Hartlepool were more likely to say they have nowhere
to store the extra boxes, bins and bags (49%). Younger Viewpoint members
were also more likely to tell us they do not like cleaning items before
recycling (51%).
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4.69

4.70

4.71

30" Viewpoint Survey

What encourages people to recycle more

Finally, Viewpoint members were asked to tell us what, if anything, would
encourage them to recycle more. In 2007, as in 2009, Viewpoint members
told us they already recycle as much as they can (56%). Three out of ten
members would be encouraged to recycle if they were paid (29%) and two
out of ten members said they would like more information about what
happens to recycled materials (23%).

There has been a reduction in the proportion of people who said they would
like more information about how and what to recycle from 29 per cent in
2007 to 19 per cent in 2009. There has also been a reduction in the
proportion of people who said they would recycle more if there was an
improved doorstep collection from 28 per cent in 2007 to 16 per cent in
2009, and if it was made easier to recycle from 27 per cent in 2007 to 17 per
cent in 2009. See table 4.23 for more information.

Table 4.23 What, if anything, would encourage you to recycle more?

2009 % 2007 %

| already recycle as much as | can 56 51
If I was paid to recycle 29 26
Information about what happens to recycled 23 23
materials

More information about how and what to recycle 19 29
If it was made easier for me to recycle 17 27
Better or new communal recycling facilities 17 20
Improved doorstep collection 16 28
Better information about the benefits of recycling 12 14

Recycling facilities at the household waste

. 8 11
recycling centre
If there was a charge for producing too much - 3
waste
Nothing could encourage me to recycle more 5 4
Total (No.) (1101) (2070)

Viewpoint members who were more likely to say they already recycle as
much as they can were: women (64%), older Viewpoint members (83%),
and those who are not working (71%). Members who said they would
recycle more if they were paid were usually: men (36%), younger Viewpoint
members (49%), those who are not working (40%) and members with
children in the household (39%).
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5.1

5.2

5.3

5.4

5.5

30" Viewpoint Survey

Transport

Viewpoint members were told how the council wanted to understand more
about the types of transport they use and the journeys they make. The
council also wanted to know what would encourage Viewpoint members to
use different methods of transport, such as buses or cycling.

Travelling to different places - summary

The first three questions asked Viewpoint members to tell us what methods
of transport they use to get to various places, how easy or difficult they find it
to travel to these places, and how often respondents make these journeys.
Overall, respondents were more likely to travel by car and were least likely
to use the train, a taxi or cycle. The majority of Viewpoint members found it
fairly or very easy to travel to these different places.

A proportion of Viewpoint members did not answer the first three questions

or told us that they did not apply to them, and so they have been excluded
from the below analysis.

Travelling to work

How do you usually travel to work?

In 2009, as in 2007, over four out of five (82%) Viewpoint members use their
car to travel to work. One in ten (9%) members walk to work. See table 5.1

for more information.

Table 5.1  Could you please tell us how you usually travel to work

2009 % 2007 %
Car 82 81
Walk 9 9
Bus 5 6
Train 2 1
Cycle 1 3
Taxi # 1
Total (No.) (687) (710)

# = Less than 0.5%

Viewpoint members from the North area of Hartlepool were more likely to
use the car to get to work (90%), and members from Central areas of
Hartlepool were more likely to walk to work (15%).
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5.6

5.7

5.8

30" Viewpoint Survey

How easy is it to travel to work?

In 2009, as in 2007, the majority (58%) of Viewpoint members found it either
very or fairly easy to travel to work. See table 5.2 for more information.

Table 5.2 How easy is it to travel to work?

2009 % 2007 %
Very easy 58 61
Fairly easy 29 24
Neither easy nor difficult 7 6
Fairly difficult 4 5
Very difficult 2 3
Total (No.) (746) (753)

How often do you travel to work?

In 2009, six out of ten Viewpoint members told us they travel to work around
five times a week, and one in ten (9%) members travel to work one or two
times a week. Three out of ten (28%) Viewpoint members said they never
travel to work. Results are broadly similar to those obtained in 2007. See
table 5.3 for more information

Table 5.3 How often do you make the journey to work?

2009 % 2007 %
Around five times a week 60 61
One or two times a week 9 7
One or two times a month 2 1
One or two times a year 1 -
Less often than once a year - -
Never 28 32
Total (No.) (1005) (1090)

- = No response

Understandable, Viewpoint members of working age (between 17 and 54
years) are more likely to work around five times a week. Seventy per cent of
members aged 17 to 34 years, eighty-two per cent of members aged
between 35 and 44, and 77 per cent of members aged between 45 to 54
work around five times a week.
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30" Viewpoint Survey

Travelling to college/university
How do you usually travel to college/university?

5.9 1In 2009, as in 2007, two thirds (66%) of Viewpoint members who go to
college or university travel there by car. A small proportion of members

travel there by bus (15%) or walk (12%). See table 5.4 for more information.

Table 5.4  Could you please tell us how you usually travel to
college/university

2009 % 2007 %
Car 66 61
Bus 15 15
Walk 12 16
Train 6 3
Cycle 2 2
Taxi - 2
Total (No.) (195) (219)

- = No response

5.10 Viewpoint members from the North area of Hartlepool were more likely to
say they use the car to travel to college or university (82%) and were least
likely to use a bus (8%). Viewpoint members from Central Hartlepool were
more likely to walk (17%) or use a bus (21%).

How easy is it to travel to college/university?
5.11 There has been a reduction in the proportion of Viewpoint members who
find it either very or fairly easy to travel to college or university from 82 per

cent in 2007 to 74 per cent in 2009. See table 5.5 for more information

Table 5.5 How easy is it to travel to college/university?

2009 % 2007 %
Very easy 48 49
Fairly easy 26 34
Neither easy nor difficult 16 11
Fairly difficult 5 5
Very difficult 5 1
Total (No.) (281) (260)
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How often do you travel to college/university?

30" Viewpoint Survey

5.12 In 2009, as in 2007, over three quarters of Viewpoint members said they
never travel to college or university. For those members who do, eight per
cent go around five times a week and six per cent one or two times a week.
See table 5.6 for more information.

Table 5.6  How often do you make the journey to college/university?

2009 % 2007 %
Around five times a week 8 9
One or two times a week 6 6
One or two times a month 3 3
One or two times a year 3 2
Less often than once a year 3 2
Never 77 78
Total (No.) (850) (1011)
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5.13

5.14

5.15

Hartlepool Borough Council

30" Viewpoint Survey

Travelling to the doctors

How do you usually travel to the doctors?

In 2009, as in 2007, two thirds (67%) of Viewpoint members travel to the
doctors by car. Two in ten (20%) members walk to the doctors, and one in
eight (12%) members travel there by bus. See table 5.7 for more
information.

Table 5.7  Could you please tell us how you usually travel to the

doctors

2009 % 2007 %
Car 67 66
Walk 20 21
Bus 12 10
Taxi 1 2
Cycle 1 1
Train N #
Total (No.) (1068) (1087)

# = Less than 0.5%
- = No response

Viewpoint members from the South area of Hartlepool were more likely to
say they use the car (77%) to travel to the doctors. Members from Central
Hartlepool were more likely to walk to the doctors (31%).

How easy is it to travel to the doctors?

In 2009, as in 2007, nine out of ten (89%) members found it either very or

fairly easy to travel to the doctors. See table 5.8 for more information.

Table 5.8 How easy is it to travel to the doctors?

2009 % 2007 %
Very easy 62 62
Fairly easy 27 27
Neither easy nor difficult 6 6
Fairly difficult 4 5
Very difficult 2 1
Total (No.) (1108) (1123)
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How often do you travel to the doctors?

30" Viewpoint Survey

5.16 In 2009, over half (52%) of Viewpoint members travel to the doctors one or
two times a year. A third (33%) go one or two times a month. Results are

broadly similar to those received in 2007.

Table 5.9 How often do you make the journey to the doctors?

2009 % 2007 %
Around five times a week # -
One or two times a week 2 1
One or two times a month 33 28
One or two times a year 52 54
Less often than once a year 11 15
Never 2 2
Total (No.) (1120) (1140)

# = Less than 0.5%
- = No response

5.17 Older Viewpoint members were more likely to visit the doctor one or two
times a month (54%), as were Viewpoint members with a disability (63%).
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5.18

5.19

5.20

30" Viewpoint Survey

Travelling to the University Hospital of Hartlepool

How do you usually travel to the University Hospital of Hartlepool?

In 2009, as in 2007, three quarters (75%) of Viewpoint members travel to
the University Hospital of Hartlepool by car. A small proportion of members

travel there by bus (14%) or walk (8%). See table 5.10 for more information.

Table 5.10 Could you please tell us how you usually travel to the
University Hospital of Hartlepool

2009 % 2007 %
Car 75 75
Bus 14 12
Walk 8 8
Taxi 2 4
Cycle 1 1
Total (No.) (1012) (1057)

# = Less than 0.5%

Respondents from the South area of Hartlepool were more likely to use the
car to travel to the University Hospital of Hartlepool (85%). Members from
the North area of Hartlepool were more likely to walk to the hospital (19%).
How easy is it to travel to the University Hospital of Hartlepool?

In 2009, almost nine out of ten (87%) Viewpoint members found it either
very or fairly easy to travel to the University Hospital of Hartlepool. Results
are largely similar to 2007. See table 5.11 for more information.

Table 5.11 How easy is it to travel to the University Hospital of

Hartlepool?

2009 % 2007 %
Very easy 56 56
Fairly easy 31 28
Neither easy nor difficult 7 8
Fairly difficult 4 6
Very difficult 3 2
Total (No.) (2090) (1110)
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How often do you travel to the University Hospital of Hartlepool?

30" Viewpoint Survey

5.21 Four out of ten Viewpoint members travel to the University Hospital of
Hartlepool one or two times a year and a third of members travel there less
often than once a year. Results are broadly similar to those obtained in

2007. See table 5.12 for more information.

Table 5.12 How often do you make the journey to the University

Hospital of Hartlepool?

2009 % 2007 %
Around five times a week 3 3
One or two times a week 4 3
One or two times a month 12 11
One or two times a year 42 41
Less often than once a year 33 38
Never 7 5
Total (No.) (1096) (1141)

5.22 Older Viewpoint members were more likely to visit the University Hospital of
Hartlepool one or two times a month (21%), as were Viewpoint members

with a disability (27%).
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30" Viewpoint Survey

Travelling to Hartlepool Town Centre
How do you usually travel to Hartlepool Town Centre?

5.23 In 2009, as in 2007, two thirds of Viewpoint members travel to Hartlepool
Town Centre by car. A small proportion of Viewpoint members travel to the
town centre by bus (17%) or by walking there (16%). See table 5.13 for
more information.

Table 5.13 Could you please tell us how you usually travel to
Hartlepool Town Centre

2009 % 2007 %
Car 64 63
Bus 17 16
Walk 16 18
Taxi 2 2
Cycle 1 1
Total (No.) (1043) (1102)

# = Less than 0.5%

5.24 Unsurprisingly, Viewpoint members from Central areas of Hartlepool were
more likely to walk into Hartlepool Town Centre (36%). However, just under
half (47%) of members from the Central area of Hartlepool still use their cars
to travel into the town centre. Three quarters (74%) of Viewpoint members
from the South and North areas of Hartlepool use their cars to travel into the
town centre.

How easy is it to travel to Hartlepool Town Centre?
5.25 1In 2009, as in 2007, nearly nine out of ten (88%) Viewpoint members found
it either fairly or very easy to travel to Hartlepool Town Centre. See table

5.14 for more information.

Table 5.14 How easy is it to travel to Hartlepool Town Centre?

2009 % 2007 %
Very easy 59 57
Fairly easy 29 30
Neither easy nor difficult 7 7
Fairly difficult 4 5
Very difficult 1 1
Total (No.) (1134) (1144)
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30" Viewpoint Survey

How often do you travel to Hartlepool Town Centre?

5.26 Around half (48%) of Viewpoint members travel into Hartlepool Town Centre
one or two times a week, and a third (33%) travel there one or two times a
month. One in ten (11%) members travel to Hartlepool Town Centre around
five times a week. Results are largely similar to those obtained in 2007. See
table 5.15 for more information.

Table 5.15 How often do you make the journey to Hartlepool Town

Centre?

2009 % 2007 %
Around five times a week 11 12
One or two times a week 48 51
One or two times a month 33 32
One or two times a year 7 4
Less often than once a year 1 1
Never 1 1
Total (No.) (1150) (1170)

5.27 Older Viewpoint members are more likely to travel into Hartlepool Town
Centre one or two times a week (65%), as were members who were not
working (55%) and Viewpoint members with a disability (68%).
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5.28

5.29

30" Viewpoint Survey

Travelling outside of Hartlepool

How do you usually travel outside of Hartlepool?

In 2009, as in 2007, three quarters (77%) of Viewpoint members travel
outside of Hartlepool by car. A small proportion of members travel outside of
Hartlepool by bus (16%) or train (7%). See table 5.16 for more information.

Table 5.16 Could you please tell us how you usually travel when
travelling outside of Hartlepool

2009 % 2007 %
Car 77 82
Bus 16 11
Train 7 6
Taxi # #
Cycle # -
Walk - 1
Total (No.) (2023) (1071)

# = Less than 0.5%
- = No response

Viewpoint members who are working are more likely to use the car to travel
outside of Hartlepool (89%). Also, Viewpoint members who are not working
were more likely to travel outside of Hartlepool by bus (30%).
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30" Viewpoint Survey

How easy is it to travel outside of Hartlepool?

5.30 There has been a small, yet not significant, increase in the proportion of
Viewpoint members who find it either fairly or very easy to travel outside of
Hartlepool. This has increased from 77 per cent in 2007 to 84 per cent in
2009. See table 5.17 for more information.

Table 5.17 How easy is it to travel outside of Hartlepool?

2009 % 2007 %
Very easy 45 38
Fairly easy 38 39
Neither easy nor difficult 10 15
Fairly difficult 5 6
Very difficult 2 3
Total (No.) (1116) (1119)

5.31 Viewpoint members with a disability were less likely to find it easy to travel
outside of Hartlepool (76%, compared to 85% for members without a
disability).

How often do you travel to outside of Hartlepool?

5.32 Half (50%) of Viewpoint members travel outside of Hartlepool one or two
times a month, and a quarter (25%) make the journey one or two times a
week. Results are largely similar to those obtained in 2007. See table 5.18
for more information.

Table 5.18 How often do you make the journey outside of Hartlepool?

2009 % 2007 %
Around five times a week 6 6
One or two times a week 25 25
One or two times a month 50 53
One or two times a year 14 12
Less often than once a year 3 2
Never 2 2
Total (No.) (1139) (1161)

5.33 Men were more likely than women to travel outside of Hartlepool one or two
times a week (31% and 20% respectively). Viewpoint members with a
disability were less likely to travel outside of Hartlepool often. A third (32%)
of respondents with a disability travel outside Hartlepool one or two times a
month, compared to over half (53%) for members without a disability.
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30" Viewpoint Survey

Short journeys in cars

5.34 We told Viewpoint members that we were interested in finding out how often
they use their cars for short journeys. We explained that by ‘short journeys’
we meant journeys that could be completed on foot in around 10 minutes.

5.35 Around one fifth of Viewpoint members have previously told us they do not
have a car. Viewpoint members without a car were asked to miss out the
next two questions.

Where short journeys are made to

5.36 We asked Viewpoint members where they are most likely to be travelling to
if they use a car for a short journey instead of walking or cycling. In 2009, as
in 2007, half (51%) of Viewpoint members said that they travel to the shops
in their car instead of walking or cycling, and a third (34%) said they travel to
Hartlepool Town Centre. One in five (20%) members said they walk or cycle
for short journeys. See table 5.19 for more information.

Table 5.19 If you use a car instead of walking or cycling for short
journeys, where are you most likely to be travelling to?

2009 % | 2007 %
Shops 51 50
Hartlepool Town Centre 34 34
Doctor 30 28
University Hospital of Hartlepool 26 25
Work 21 24
None of the above, | walk or cycle for short journeys 20 24
School run 11 10
College / University 3 4
Other 5 #
Total (No.) (1060) | (1003)
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30" Viewpoint Survey

How often these short journeys are made

5.37 Next, we asked Viewpoint members to tell us how often they make these
short journeys in a car instead of walking and cycling. There has been a
small increase in the proportion of Viewpoint members who make short
journeys by car around five times a week from 21 per cent in 2007 to 27 per
cent in 2009. Three out of ten members use the car for short journeys one or
two times a week, and two out of ten members does so one or two times a
month. See table 5.20 for more information.

Table 5.20 If you use a car instead of walking or cycling for short
journeys, where are you most likely to be travelling to?

2009 % | 2007 %
Around five times a week 27 21
One or two times a week 31 34
One or two times a month 20 21
One or two times a year 6 9
Less often than once a year 3 2
Never 13 13
Total (No.) (1012) | (1008)

5.38 Men were more likely to say they make short journeys by car instead of
walking or cycling around five times a week (30%), whereas women were
more likely to do so one or two times a week (35%).
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5.39

5.40

5.41

30" Viewpoint Survey

Reducing traffic congestion

We told Viewpoint members how the council is concerned about increasing
traffic congestion and pollution. We wanted to know what Viewpoint
members thought would help to reduce traffic congestion in Hartlepool.

Through the responses to this question we can see that the opinion of the
majority of Viewpoint members is to improve public travel services, facilities
and information to tackle the problem of traffic congestion. In 2009, as in
2007, the majority (55%) of Viewpoint members thought an improved bus
service and facilities would help reduce traffic congestion in Hartlepool, and
four out of ten (38%) members thought a better train service and facilities
would help. A third (34%) of Viewpoint members suggested more
information about bus, rail, walking and cycling options. See table 5.21 for
more information.

Table 5.21 What, if anything, do you think would help reduce traffic
congestion in Hartlepool?

2009 % | 2007 %
Improved bus service and facilities 55 58
Better train service and facilities 38 44
More information about bus, rail, walking and cycle
travel options 34 37
New developments in more accessible locations 28 31
By developing more cycle routes and facilities 26 30
Increased size of existing roads and junctions 22 29
More road space for buses, cyclists and pedestrians 22 26
Information on car sharing schemes * 13 -
None of the above 10 8
Increased car parking charges in the town centre 6 8
Other 5 3
Total (No.) (1149) | (1200)

* Asked in 2009 only

Viewpoint members without a car in the household were more likely to
suggest an improved bus service and facilities (61%), better train services
and facilities (44%) and more road space for buses, cyclists and pedestrians
(33%) to help reduce traffic congestion in Hartlepool.
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5.43

30" Viewpoint Survey

Encouraging alternative methods of transport
Encouraging the use of public transport

Viewpoint members were asked to tell us what would encourage them to
use public transport, such as buses and trains more. Over half (53%) of
Viewpoint members said they would be encouraged to use public transport
more if the fares were cheaper. A third said they would be encouraged to
use public transport more if the journeys were shorter with more direct
routes (35%), if there were more frequent journeys (34%), and if the public
transport arrived on time. See table 5.22 for more information.

Table 5.22 What would encourage you to use public transport more?

% (No.)
Cheaper fares 53 (605)
Shorter journeys/more direct routes 35 (394)
More frequent journeys 34 (382)
Public transport arriving on time 32 (360)
Improve information at pubic transport stops 29 (328)
Improve public transport shelters 29 (327)
Improve security at stops and on vehicles 27 (313)
Make routes easier to understand 25 (283)
Cleaner vehicles 20 (229)
None of the above 17 (192)
Other 3 (28)
Total 100 (1142)

Viewpoint members who said they would be encouraged to use public
transport more if fares were cheaper were younger members (74%),
members who are working (61%), members without a car in the household
(62%) and members with children (68%).
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Encouraging cycling

Viewpoint members were then asked to tell us what would encourage them
to cycle more. Nearly half (46%) of Viewpoint members said nothing listed in
the question would encourage them to cycle more. A third said they would
be encouraged to cycle more if more separate cycle paths were built (34%)
and if more secure cycle parking was provided (33%). See table 5.23 for
more information.

Table 5.23 What would encourage you to cycle more?

% (No.)
None of the above 46 (503)
Build more separate cycle paths 34 (376)
Provide more secure cycle parking 33 (356)
Improve road safety 30 (323)
Give cyclists more priority on roads 20 (219)
Improve information/maps of cycle routes 19 (208)
e od 1 e 15| 06
Other 1 (15)
Total 100 (2092)

Viewpoint members who were more likely to say that nothing listed in the
guestion would encourage them to cycle more were women (52%), older
Viewpoint members (74%), members who were not working (56%),
members with a disability (61%) and members with no children (53%).
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5.46 Next, Viewpoint members were asked to tell us what would encourage them
to walk more. Four out of ten (39%) members said nothing listed in the
guestion would encourage them to walk more. A third said they would be
encouraged to walk more if street lighting was improved (34%) and if
improvements were made to footpaths and pedestrian facilities/routes on

way to work (32%). See table 5.24 for more information.

Table 5.24 What would encourage you to walk more?

% (No.)

None of the above 39 (417)
Improvements to street lighting 34 (367)
Improvements to footpaths and pedestrian

iy 32 (343)
facilities/routes on way to work
Impr_qvements to foqtpaths and pedestrian 27 (297)
facilities/routes on site
Road safety improvements 23 (253)
Other 4 (42)
Total 100 (1084)

5.47 Viewpoint members who were more likely to say that nothing listed in the
guestion would encourage them to walk more were members with a
disability (48%), and members with one or more cars in the household
(42%). Younger Viewpoint members were more likely to say improvements
to street lighting would encourage them to walk more (48%).
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Public transport information

Viewpoint members were told how Hartlepool Borough Council has
responsibility for the following types of information about local transport
services — roadside timetable information at bus stops, bus and rail
timetables guide, public transport map, timetables (including large print
versions), timetable leaflets, information on concessionary fares, and special
services and timetables. We also explained how the authority has a role in
ensuring the information produced by private transport companies for local
services is of the standard required. We wanted to find out if Viewpoint
members were satisfied with the amount, accuracy and provision of public
transport information.

The amount of information (N=875)

Over half (52%) of Viewpoint members were either fairly or very satisfied
with the amount of information provided on transport. Three out of ten (28%)
members were neither satisfied nor dissatisfied, and one in five (20%)
members were either fairly or very dissatisfied.

. Very satisfied - 8 per cent (72 respondents)
. Fairly satisfied - 44 per cent (385 respondents)
« Neither satisfied nor dissatisfied - 28 per cent (244 respondents)
. Fairly dissatisfied - 13 per cent (116 respondents)
« Very dissatisfied - 7 per cent (58 respondents)

Viewpoint members who were more likely to be fairly or very satisfied with
the amount of information provided on public transport were: from the South
area of Hartlepool (58%), older Viewpoint members (73%), members who
are not working (60%), and members with no cars in the household (63%).

The accuracy of the information (N=825)

Over half (52%) of Viewpoint members were either fairly or very satisfied
with the accuracy of information provided on transport. A third (33%) of
members were neither satisfied nor dissatisfied, and fifteen per cent were
either fairly or very dissatisfied.

. Very satisfied - 10 per cent (83 respondents)
. Fairly satisfied - 42 per cent (346 respondents)
. Neither satisfied nor dissatisfied - 33 per cent (268 respondents)
. Fairly dissatisfied - 11 per cent (90 respondents)
« Very dissatisfied - 5 per cent (37 respondents)

Viewpoint members who were more likely to be fairly or very satisfied with
the accuracy of information provided on public transport were: from the
South area of Hartlepool (61%), older Viewpoint members (71%), members
who are not working (59%), and members with no cars in the household
(56%).
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The provision of public transport information overall (N=866)

5.53 Less than half (46%) of Viewpoint members are fairly or very satisfied with
the provision of public transport information overall. A quarter (27%) are
neither satisfied nor dissatisfied and a similar number (27%) are fairly or
very dissatisfied.

. Very satisfied - 8 per cent (66 respondents)
. Fairly satisfied - 38 per cent (328 respondents)
. Neither satisfied nor dissatisfied - 27 per cent (237 respondents)
. Fairly dissatisfied - 18 per cent (159 respondents)
« Very dissatisfied - 9 per cent (75 respondents)

5.54 Viewpoint members who were more likely to be fairly or very satisfied with
the provision of public transport information overall were from the South
area of Hartlepool (60%), older Viewpoint members (62%), members who
are not working (52%), and members with no cars in the household (53%).
Viewpoint members from the Central area of Hartlepool were more likely to
say they are fairly or very dissatisfied with the provision of public transport
information overall (35%).

Seeing local transport services information (N=1023)

5.55 When asked if Viewpoint members had received or seen any information on
local transport services in the last 12 months, less than half (44%) said yes,
they had. The rest (56%) said they had not received or seen any information
provided on local transport services in the last 12 months.

5.56 Viewpoint members who were more likely to tell us they had received or
seen any information provided on local transport services in the last 12
months were: female (48%), older Viewpoint members (52%), have a
disability (50%), and have no cars in the household (62%).
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Satisfaction with the local bus service

Viewpoint members were told how Hartlepool Borough Council has
responsibility for co-ordinating public transport, including buses, and has a
role in ensuring that local passenger services are meeting the needs of the
local community. Members were also told that the Council also subsidises
some local bus services. We wanted to know if Viewpoint members were
satisfied with different elements of transport information we provide.

Overall, Viewpoint members were most likely to be fairly or very satisfied
with how easy buses are to get on and off (70%), and were least likely to be
fairly or very satisfied with the sate of bus stops (41%).

The frequency of buses (N=821)

Three in five (60%) Viewpoint members are either fairly or very satisfied with
the frequency of the buses. One in five (21%) are neither satisfied nor
dissatisfied, and a similar number (20%) are either fairly or very dissatisfied
with the frequency of buses.

. Very satisfied - 17 per cent (140 respondents)
. Fairly satisfied - 43 per cent (351 respondents)
« Neither satisfied nor dissatisfied - 21 per cent (170 respondents)
. Fairly dissatisfied - 13 per cent (105 respondents)
« Very dissatisfied - 7 per cent (55 respondents)

Viewpoint members from the South areas of Hartlepool were more likely to
be satisfied with the frequency of buses. Viewpoint members who have only
lived in Hartlepool for up to five years were less likely to be satisfied with the
frequency of buses (31%).

The number of bus stops (N=810)
Two thirds (65%) of Viewpoint members are either fairly or very satisfied

with the number of bus stops. A quarter (23%) are neither satisfied nor
dissatisfied, and 13 per cent are either fairly or very dissatisfied.

. Very satisfied - 19 per cent (151 respondents)
. Fairly satisfied - 46 per cent (375 respondents)
. Neither satisfied nor dissatisfied - 23 per cent (185 respondents)
. Fairly dissatisfied - 9 per cent (70 respondents)
« Very dissatisfied - 4 per cent (29 respondents)

Viewpoint members with a disability were more likely to be satisfied with the
number of bus stops (73%). Members who have only lived in Hartlepool for

up to five years (47%) and members with children (54%) were less likely to

be satisfied with the number of bus stops.

Hartlepool Borough Council 59 Corporate Strategy



30" Viewpoint Survey

The state of bus stops (N=824)

5.63 Viewpoint members were least likely to be either fairly or very satisfied with
this aspect of the local bus service. Two out of ten (41%) members were
either fairly or very satisfied with the state of bus stops. Three out of ten
(30%) were neither satisfied nor dissatisfied, and a similar number (28%)
were either fairly or very dissatisfied with the state of bus stops.

. Very satisfied - 9 per cent (72 respondents)
. Fairly satisfied - 32 per cent (267 respondents)
. Neither satisfied nor dissatisfied - 30 per cent (250 respondents)
. Fairly dissatisfied - 22 per cent (184 respondents)
« Very dissatisfied - 6 per cent (50 respondents)

5.64 Older Viewpoint members were more likely to be satisfied with the state of
bus stops (62%) and Viewpoint members with children were less likely to be
satisfied (31%).

Whether buses arrive on time (N=778)

5.65 Over half (52%) of Viewpoint members were either fairly or very satisfied
with whether buses arrive on time. Three out of ten (28%) members were
neither satisfied nor dissatisfied, and two out of ten (20%) were either fairly
or very dissatisfied with whether buses arrive on time.

. Very satisfied - 9 per cent (72 respondents)
. Fairly satisfied - 43 per cent (335 respondents)
. Neither satisfied nor dissatisfied - 28 per cent (215 respondents)
. Fairly dissatisfied - 15 per cent (114 respondents)
« Very dissatisfied - 5 per cent (42 respondents)

5.66 Viewpoint members who are more likely to be fairly or very satisfied with
whether buses arrive on time are: from the South area of Hartlepool (58%),
women (57%), older viewpoint members (72%). Viewpoint members who
have only lived in Hartlepool for up to five years were less likely to say they
were satisfied with whether the buses arrive on time (35%).
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How easy buses are to get on and off (N=820)

Viewpoint members were most likely to be satisfied with how easy the buses
are to get on and off (70%). One in five (22%) members were neither
satisfied nor dissatisfied, and one in ten (8%) were either fairly or very
dissatisfied with how easy buses are to get on and off.

. Very satisfied - 24 per cent (195 respondents)
. Fairly satisfied - 46 per cent (380 respondents)
« Neither satisfied nor dissatisfied - 22 per cent (181 respondents)
. Fairly dissatisfied - 5 per cent (38 respondents)
« Very dissatisfied - 3 per cent (25 respondents)

Older Viewpoint members were more likely to say they were either fairly or
very satisfied with how easy the buses are to get on and off (85%).
However, Viewpoint members with a disability were nearly four times more
likely to be either fairly or very dissatisfied with how easy buses are to get on
and off then members without a disability (21% and 6% respectfully)

The local bus service overall (N=824)

Half (49%) of Viewpoint members are either fairly or very satisfied with the
local bus service overall. Three out of ten (29%) are neither satisfied nor
dissatisfied, and two out of ten (21%) members are either fairly or very
dissatisfied with the local bus service overall.

. Very satisfied - 12 per cent (102 respondents)
. Fairly satisfied - 37 per cent (308 respondents)
. Neither satisfied nor dissatisfied - 29 per cent (241 respondents)
. Fairly dissatisfied - 14 per cent (112 respondents)
« Very dissatisfied - 7 per cent (61 respondents)

Older Viewpoint members were more likely to be either fairly or very
satisfied with the local bus service overall than younger Viewpoint members
(73% and 37% respectively). Viewpoint members who are less likely to be
either fairly or very satisfied with the local bus service overall are: members
who have lived in Hartlepool for up to five years (30%) and members with
children (43%). Viewpoint members with a disability were more likely to say
they are either very or fairly dissatisfied with the local bus service overall
than members without a disability (32% and 19% respectively).
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Frequency of local bus service use

Finally, we asked Viewpoint members to tell us how frequently, if at all, they
use the local bus service. Three out of ten (31%) members use the local bus
service frequently (at least once a week or more). Four in ten (42%)
members have never used the local bus service or have not used it in the
last year. See table 5.25 for more information.

Table 5.25 How frequently, if at all, do you use the local bus service?

% (No.)
Almost every day 11 (125)
At least once a week 20 (215)
About once a month 11 (120)
Within the last 6 months 8 (85)
Within the last year 9 (95)
Longer ago 20 (217)
Never used 22 (241)
Total 100 (1098)

Viewpoint members who are more likely to use the local bus service
frequently are: older Viewpoint members (50%), members who are not
working (45%), members with no cars in the household (60%), and
members with a disability (46%).

Those who have never used the local bus service or have not used it in the
last year were more likely to be younger members (51%), members who are
working (51%), and members who have only lived in Hartlepool for up to five
years (52%).
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6. Subjects for future Viewpoint surveys

6.1 Finally, Viewpoint members were asked to suggest any subjects they would
like to see covered in future surveys (Table 6.1). In total 332 comments
were made. Top of the list of suggestions was public transport (34 people),
followed by litter street cleaning (22 people) and car parking (20 people).

Table 6.1  Suggestions for future inclusion in Viewpoint surveys

No. of
comments
Public transport 34
Litter and street cleaning 22
Car parking 20
Condition of roads 19
Level of Council Tax 14
Parks, open spaces, and grass cutting 12
Viewpoint is good 11
Condition of the pavements 8
Leisure facilities 8
Councillor expenses and cost 7
Anti-social behaviour 7
Environmental issues and climate change 7
Social services 7
Housing 6
Provision of a new bus station 6
Tall Ships event 6
Volume of traffic and traffic congestion 6
Public toilets 6
Other 126
Total (332)
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Appendix 1: Background information on respondents
Table Al Location of respondent
Weighted Unweighted
% (No.) % (No)
North 32 (382) 28 (243)
Central 38 (457) 40 (349)
South 30 (361) 32 (280)
Total 100 (1200) 100 (872)
Table A2 Sex of respondent
Weighted Unweighted
% (No.) % (No)
Male a7 (566) 46 (403)
Female 53 (634) 54 (469)
Total 100 (1200) 100 (872)
Table A3 Age of respondent
Weighted Unweighted
% (No.) % (No)
17to 34 28 (331) 14 (124)
35to 44 20 (238) 16 (141)
45 to 54 18 (211) 21 (181)
55 to 64 14 (165) 24 (204)
65 years plus 21 (255) 25 (220)
No answer - - # (2)
Total 100 (1200) 100 (872)

- = No response
# = less than 0.5%
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Table A4 Employment status of respondent
Weighted Unweighted
% (No.) % (No)
Working 54 (653) 50 (434)
Not working 45 (543) 50 (434)
No answer # 4) # (4)
Total 100 (1200) 100 (872)
# = less than 0.5%
Table A5 Socio Economic Group of respondent
Weighted Unweighted
% (No.) % (No)
AB 21 (249) 20 (178)
C1 29 (351) 28 (242)
C2 25 (299) 26 (227)
DE 18 (216) 19 (168)
Don’t know / no answer 7 (85) 7 (57)
Total 100 (1200) 100 (872)
Table A6 Disability of respondent
Weighted Unweighted
% (No.) % (No)
Yes — disabled 14 (170) 20 (152)
No — not disabled 85 (1023) 80 (713)
No answer 1 (7) # (7)
Total 100 (1200) 100 (872)

# = less than 0.5%
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Table A7 Car ownership of respondent
Weighted Unweighted
% (No.) % (No)
No car 21 (254) 19 (166)
One or more car 78 (940) 81 (702)
No answer # (6) # 4)
Total 100 (1200) 100 (872)

# = less than 0.5%

Table A8 Children under the age of 18 living in the household
Weighted Unweighted
% (No.) % (No)
Children (0-18) in household 36 (431) 28 (244)
No children in household 63 (751) 70 (609)
No answer 1 (18) 2 (19
Total 100 (1200) 100 (872)
Table A9 House tenure
Weighted Unweighted
% (No.) % (No)
Own your home 75 (904) 80 (697)
Rent your home 13 (153) 12 (207)
Live with relatives / other 11 (137) 7 (63)
No answer # (6) 1 (5)
Total 100 (2200) 100 (872)
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Category definitions

Social Economic Group Definitions:

Social group

Occupation of Chief wage earner

A | Upper middle class Higher managerial, administrative or professional

B | Middle class Interme_dlate managerial, administrative or
professional

c1 | Lower middle class Inter_m_edlat_e or clerical a_nd junior managerial,
administrative or professional

C2 | Skilled working class | Skilled manual workers

D | Working class Semi and unskilled manual workers

Those at the lowest Long. term unemplpyed (6 plqs months), State
E pensioners, etc. with no earnings, Casual workers

levels of subsistence

and those without a regular income

Children in household definition:

Children in household

Children under the age of 18 living in the household

Working and not working definitions:

Working

Full or part time or self employed

Not working

Full time education, unemployed, sick or disabled,
retired or looking after the home

Older and younger definitions:

Younger

17 to 34 year olds

Older

65 years and over

Rented accommodation definition:

Rented accommodation

Rent from a private landlord or from a housing
association
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Appendix 3:Full results
V *

Viewpoint

HARTLEPOOL
BOROUGH COUNCIL

Your Views are Important

This latest Viewpoint questionnaire seeks your views on a variety of local issues. It aims to
find out what you and others from across the community think about these matters so that
we can take your views into account when making decisions that affect your daily life. The
questionnaire should only take about 10 to 15 minutes to complete. The issues covered in
Viewpoint 29 include:

Recycling and kerbside collections
Transport

There are no right or wrong answers to any of the questions; we just want to find out what
you think of our services and other important issues that affect your daily lives. If you can’t
complete a question or feel you don’t want to answer a particular question, don’t worry, just
leave it blank and move on to the next one.

We will look at what Viewpoint members say and the council’s response in the next
Viewpoint Newsletter, which you receive with your next Viewpoint questionnaire.

All the information you provide is confidential and we will never pass your name or address
to any other organisation. What’s more, if at any time you wish to leave Viewpoint, for
whatever reason, simply let us know.

If you require any further information, need a large print questionnaire or any help
filling it in then please contact:

Lisa Anderson
Hartlepool Borough Council,
Civic Centre, Hartlepool, TS24 8AY
Telephone: (direct line) 01429 523584
Email: lisa.anderson@hatlepool.gov.uk

When you have completed the questionnaire please return it to us in the enclosed reply
paid envelope, no stamp required, by 30th October 2009.

VP30 66% response rate, 872 completed questionnaires (all results are weighted to 1200
responses). # = less than 0.5%; - = no responses; * = excluded from
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Recycling and kerbside collections

In 2006, Hartlepool residents recycled 28% of their waste. This needs to be increased to
40% by 2010. One of the ways the council is working towards meeting this target is through
kerbside collections of recycled waste. In 2003, all households across Hartlepool were
issued with special blue boxes and plastic sacks to enable residents to gather together
cans, glass, paper and textiles for a collection every fortnight. By October 2007 the council
provided white bags and brown bins to all households across Hartlepool to enable them to
recycle plastic bottles, cardboard and garden waste. The council would like to find out if
Viewpoint members are satisfied or dissatisfied with the kerbside collections.

If you would like any further information on this topic please contact:
Fiona Srogi on (01429) 523829 or via e-mail fiona.srogi@hartlepool.qgov.uk

1. How easy is it to access the household waste recycling centre on Burn Road?
(N=1163)

Very easy 43%
Fairly easy 41%
Not very easy 6%
Not at all easy 4%
Don’'t know 7%

2. Could you tell us if you use the following kerbside collections:
(PLEASE TICK ONE BOX ON EACH LINE)

Yes, | have this | have this Does not apply to me,
kerbside collection kerbside collection, | do not have this

and | use it % but | don’tuse it % kerbside collection %
Blue bag (N=1104) 93 7
Blue box (N=1131) 96 4
White bag (N=1154) 94 2
Brown bin (N=1129) 89 4
Green bin (N=1147) 100 #

3. Now could you tell us how easy did you find the service to use:
(PLEASE TICK ONE BOX ON EACH LINE)

Very Easy Neither easy Hard % Very Does not
easy % % nor hard % ° hard %  apply %
Blue bag (N=1072) 62 25 8 4 3
Blue box (N=1108) 66 25 6 2 1
White bag (N=1093) 63 26 7 2 2 *
Brown bin (N=1013) 68 25 4 2 1 *
Green bin (N=1143) 70 24 4 1 1




View

4. We would like to know how satisfied or dissatisfied you are with the following aspects of

your kerbside collections: (PLEASE TICK ONE BOX ON EACH LINE)

a) Bins, boxes and bags provided for your recycling

Neither satisfied Dissatisfied
Satisfied %  nor dissatisfied % %
Blue bag (N=1071) 68 14 18
Blue box (N=1107) 82 9 9
White bag (N=1101) 75 12 14
Brown bin (N=1019) 88 8 4
Green bin (N=1145) 84 8 8

Don’t know / does not
apply

*

b) The reliability of the collection

Neither satisfied nor  Dissatisfied

Satisfied % dissatisfied % %
Blue bag (N=1045) 88 8 4
Blue box (N=1094) 88 7 5
White bag (N=1088) 89 6 5
Brown bin (N=1014) 91 5 3
Green bin (N=1144) 90 6 4

Don’t know / does not
apply

*
*
*

*

c) The level of street cleanliness/tidiness after the collection

Neither satisfied nor  Dissatisfied

Satisfied % dissatisfied % %
Blue bag (N=1067) 58 19 23
Blue box (N=1113) 57 19 25
White bag (N=1105) 44 20 36
Brown bin (N=1013) 72 17 11
Green bin (N=1144) 63 17 20

Don’t know / does
not apply

*
*
*
*

*

5. Do you feel that there are any improvements that could be made to the kerbside
collection service? If so, please use the space below to tell us about them.

(676 comments received)

Clean up any spillages / ensure street is
clean after collections (N=177)

More regular green bin collections (N=98)
Return own bins / boxes to premises from
which they came (N=86)

Bags tend to blow away (N=53)

Leave a replacement blue bag behind
(N=41)

Bins / boxes are better than bags (N=31)
Ensure everything gets collected (N=26)

Bigger bags / boxes (N=24)

I's a good service (N=16)

More information needed (N=14)

Supply lids for boxes (N=10)

Can be difficult to manoeuvre (N=10)
Collect more types of items (N=8)

Ensure all collections are at the same time

(N=8)

No recycling done for flats (N=8)

Other (N=66)
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6. When you dispose of the following household items, how often do you recycle
them? (PLEASE TICK ONE BOX ON EACH LINE)

Every Most Sometimes Never

time % times % % %
Paper (e.g. newspapers/magazines) (N=1179) 84 9 4 3
Card/cardboard (e.g. cereal boxes) (N=1173) 89 8 2 2
Glass (e.g. bottles and jars) (N=1179) 87 9 3 2
Food and drink cans/tins (N=1180) 85 10 3 3
Plastic containers (e.g. drinks bottles) 86 9 3 2
Textiles (e.g. clothing) (N=1127) 34 20 24 22
Food waste for compost (N=1136) 29 8 14 50
Garden waste for compost (N=1155) 59 10 6 25

7. How important do you think it is to recycle the rubbish that households
produce? (PLEASE TICK ONE BOX ONLY) (N=1185)
Very important 79%
Fairly important 17%
Not very important 2%
Not at all important 1%
Don’t know *

8. Which of these statements best describes your attitude to recycling?
(PLEASE TICK ONE BOX ONLY) (N=1167)

| do not recycle 1%
| recycle if it does not require additional effort 15%
| recycle even if it requires additional effort 84%
Don’t know

9. Which of these statements best describes how much you recycle?
(PLEASE TICK ONE BOX ONLY) (N=1177)

| do not recycle 2%
| recycle sometimes 3%
| recycle a lot but not everything that can be recycled 40%
| recycle everything that can be recycled 55%
Don’t know *
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10. What, if anything discourages you from recycling?
(PLEASE TICK ALL THAT APPLY) (N=685)

It takes too much time and effort to recycle

Find it difficult to sort through the rubbish

| keep forgetting to sort through my rubbish

| don’t like cleaning items before recycling (e.g. glass, cans, tins and plastic)
Nowhere to store the extra boxes, bins and bags

Don’t know when my collection day is

Don’t know what or how to recycle

The Council keeps missing my collection

| no longer have bins, boxes or bags for kerbside collection

It costs the Council too much money to collect and dispose of recycled materials

No benefit to me

| can’t be bothered to recycle

No particular reason, | just don’t recycle

Don’t know

Other (Please specify )

11. And finally what, if anything would encourage you to recycling more?
(PLEASE TICK ALL THAT APPLY) (N=1101)

If it was made easier for me to recycle

Improved doorstep collection

Better or new communal recycling facilities (e.g. at supermarkets or car parks)
Recycling facilities at the household waste recycling centre (e.g. Burn Road)
More information about how and what to recycle

Better information about the benefits of recycling

Information about what happens to recycled materials

If there was a charge for producing too much waste
(e.g. charge for extra/larger refuse bins)

If | was paid to recycle (e.g. cash for recycled material)
Nothing could encourage me to recycle more

| already recycle as much as | can

Don’t know

Other (Please specify )

9%
9%
9%
43%
41%
2%
5%
4%
7%
5%
10%
1%

5%

17%
16%
17%
8%

19%
12%
23%

7%

19%
5%
56%

2%
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Transport

The council wants to understand more about the types of transport you use and the journeys
you make. Therefore, this section asks you about how you travel to places such as work,
school or for health care. We would also like to know what would encourage you to use
different methods of transport such as buses or cycling, and about how satisfied you are
with public transport information and the local bus service.

If you would like any further information on this topic please contact Melanie
Macsween on (01429) 523581 or via e-mail melanie macsween@hartlepool.gov.uk or
Joanne Taylor on (01429) 523739 or via email joanne.taylor@hartlepool.qov.uk

12. Could you please tell us how you usually travel to the following places. If you
sometimes use more than one method of transport, please tell us about the
method of transport you are most likely to use.

(PLEASE TICK ONE BOX ON EACH LINE)

. : Does
Train  Taxi Cycle Walk
(o) o)
Car% Bus % % o % % not
apply

Work (N=687) 82 5 2 # 1 9 *
College / University (N=195) 66 15 6 - 2 12 *
Doctor (N=1068) 67 12 - 1 1 20 *
University Hospital of Hartlepool 75 14 - 2 1 8 *
Hartlepool Town Centre (N=1043) 64 17 - 2 1 16 *
When travelling outside of
Hartlepool (e.g. other town centres 77 16 7 # # - *
for shopping or leisure) (N=1023)

13. Now could you tell us how easy or difficult you find it to travel to these places:
(PLEASE TICK ONE BOX ON EACH LINE)

Neither oy Ve
Very Fairly  easy nor difficmjllt difficrzlt Don't
Easy % Easy % difficult o o know
% (o] (o]
Work (N=746) 58 29 4 2 *
College / University (N=281) 48 26 16 5 5 *
Doctor (N=1108) 62 27 6 4 2 *
University Hospital of Hartlepool 56 31 7 4 3 *
Hartlepool Town Centre (N=1134) 59 29 7 4 1 *

When travelling outside of
Hartlepool (e.g. other town centres 45 38 10 5 2 *
for shopping or leisure) (N=1116)
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14. Thinking about the different places you travel to, please tell us how often you make these
journeys. (PLEASE TICK ONE BOX ON EACH LINE)

Around One ortwo One or two One or Less often

e . : . Never
five times times a times a two times  than once o
a week % week % month % ayear % ayear % ?
Work (N=1005) 60 9 2 1 - 28
College / University (N=850) 8 6 3 3 3 77
Doctor (N=1120) 2 33 52 11 2
University Hospital of Hartlepool
(N=1096) 3 4 12 42 33 7
Hartlepool Town Centre (N=1150) 11 48 33 7 1 1
When travelling outside of
Hartlepool (e.g. other town centres 6 25 50 14 3 2

for shopping or leisure) (N=1139)

Short journeys in cars

We are interested in finding out how often people use their cars for short journeys. By ‘short journeys’
we mean journeys that could be completed on foot in around 10 minutes. If you do not have a car,
please go to question 17.

15. If you use a car instead of walking or cycling for short journeys, where are you most
likely to be travelling to? (PLEASE TICK ALL THAT APPLY) (N=1060)

Work 21%
College / University 3%
Doctor 30%
University Hospital of Hartlepool 26%
Hartlepool Town Centre 34%
School run 1%
Shops 91%
None of the above, | walk or cycle for short journeys 20%
Other (Please specify ) 1%

Everywhere—nowhere is that close 2%
No car 2%

16. And, thinking about some short journeys that you make, how often would you say
you use a car instead of walking or cycling for these short journeys?

(PLEASE TICK ONE BOX ONLY) (N=1012)
Around five times a week 27%

One or two times a week 31%

One or two times a month  20%
One or two times a year 6%
Less often than once a year 3%

Never 13%
Don’t know *
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Reducing traffic congestion

The council is concerned about increasing traffic congestion and pollution and would like to
know what you think would help to reduce traffic congestion in Hartlepool. The following
question is about how you think the council should tackle this problem.

17. What, if anything, do you think would help reduce traffic congestion in
Hartlepool? (PLEASE TICK ALL THAT APPLY) (N=1149)

Improved bus services and facilities 55%
Better train services and facilities 38%
By developing more cycle routes and facilities 26%
Increased car parking charges in the town centre 6%
More road space for buses, cyclists and pedestrians 22%
Increased size of existing roads and junctions 22%
New developments in more accessible locations 28%
More information about bus, rail, walking and cycling travel options 34%
Information on car sharing schemes 13%
None of the above 10%
Better system of traffic lights 1%
Other (Please specify ) 3%

18. What would encourage you to use public transport more? By public transport
we mean busses and trains (PLEASE TICK ALL THAT APPLY) (N=1142)

More frequent journeys 34%
Shorter journeys/more direct routes 35%
Public transport arriving on time  32%
Cleaner vehicles 20%
Cheaper fares 53%
Make routes easier to understand 25%
Improve information at public transport stops 29%
Improve public transport shelters  29%
Improve security at stops and on vehicles (for example, CCTV) 27%
None of the above 17%
Other (Please specify ) 3%
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19. And what would encourage you to cycle more? (PLEASE TICK ALL THAT APPLY)
(N=1092)
Give cyclists more priority on roads 20%
Improve road safety 30%
Provide more secure cycle parking 33%
Encourage employers to provide more changing/shower facilities 15%
Build more separate cycle paths 34%
Improve information/maps of cycle routes 19%
None of the above 46%
Owning a bike 1%
Other (Please specify ) 1%

20. Finally, what would encourage you to walk more?
(PLEASE TICK ALL THAT APPLY) (N=1084)

Improvements to footpaths and pedestrian facilities / routes on way to work  32%
Improvements to footpaths and pedestrian facilities / routes on site 27%
Improvements to street lighting 34%
Road safety improvements 23%
None of the above 39%

Other (Please specify ) 2%

More free time 1%

Better health / mobility 1%

Public Transport Information

Hartlepool Borough Council has responsibility for the following types of information about
local transport services - roadside timetable information at bus stops, bus and rail timetables
guide, public transport map, timetables (including large print versions), timetable leaflets,
information on concessionary fares and special services and timetables. The authority also
has a role in ensuring the information produced by private transport companies for local
services is of the standard required

21. Please indicate whether you are satisfied or dissatisfied with each of the

Very Fairly Fairly Very It does not
satisfied satisfied Neither dissatisfied dissatisfied apply/
% % % % % don’t know
a) The amount of *
information (N=875) 8 44 28 13 7
b) The accuracy of the 10 49 33 11 5 *

information (N=825)

¢) The provision of public
transport information 8 38 27 18 9 *
overall (N=866)
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22. Have you received or seen any information provided on local transport services,

in the last 12 months? (PLEASE TICK ONE BOX ONLY) (N=1023)

Yes 44%
No 56%
Don’t know *

The local bus service

Hartlepool Borough Council has responsibility co-ordinating public transport, including
buses, and has a role in ensuring that local passenger services are meeting the needs of
the local community. Hartlepool Council also subsidises some local bus services.

23. Please indicate whether you are satisfied or dissatisfied with each of the
following elements of the information on transport we provide. Please answer
this question whether you use the bus or not.

(PLEASE TICK ONE BOX ON EACH LINE)

Very Fairly Neither Fairly Very It does not
satisfied satisfied satisfied nor dissatisfied dissatisfied apply/
% % dissatisfied % % don’t know

a) The frequency of "
buses (N=821) i = = L !
b) The number of bus .
stops (N=810) 19 46 23 9 4
c) The state of bus .
stops (N=824) 9 32 30 22 6
d) Whether buses .
arrive on time (N=778) 9 43 28 15 5
e) How easy buses are
to get on and off 24 46 22 5 3 *
(N=820)
f) The local bus service 12 37 29 14 7 .

overall (N=824)

25. How frequently, if at all do you use the local bus services?
(PLEASE TICK ONE BOX ONLY) (N=1098)

Almost every day 11%
At least once a week 20%
About once a month 11%
Within the last 6 months 8%
Within the last year 9%
Longerago 20%
Never used 22%
| don’t know *
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Fill Out Your Viewpoint Surveys Online

Remember, you can now fill out this survey online!

If you think you would like to try this please contact me and let me know your email address
in the space provided below. You can also use this space to let me know if you have given
us your email address, but have changed it. You will still receive your paper questionnaires,
but will have the option of filling them out on paper or online!

To have a look around our online consultation site, ‘Your Town, Your Say’ go to:
http://consultation.hartlepool.gov.uk

My email address is: -

And finally

Please use the space below to suggest any subjects that you would like to see
covered in future Viewpoint surveys or any further comments you would like to make
about Viewpoint in general. (325 comments received)

Public transport (N=34)

Litter / street cleaning (N=22)

Car parking (N=20)

Condition of the roads (N=19)

Level of Council Tax (N=14)

Parks / open spaces / grass cutting (N=12)
Viewpoint is good (N=11)

Condition of pavements (N=8)

Leisure facilities (N=8)

Councillor expenses / cost (N=7)
Environmental issues / climate change (N=7)
Social services (N=7)

Housing (N=6)

Provision of a new bus station (N=6)

Tall ships event (N=6)

Volume of traffic / traffic congestion (N=6)
Public toilets (N=6)

Other (126)

Thank you for completing this round of Viewpoint please return the questionnaire in
the post-paid envelope by 30th October 2009

By completing this questionnaire you give Hartlepool Borough Council the authority to collect and retain information about
you. The information collected about you will be held securely and will be processed to produce statistical reports. No
personal data will be disclosed. In order to run Viewpoint Citizens Panel, the Council has entered into a contract with
ADTS, and will share the information with that organisation.

For the purposes of provision of this service, ADTS acts as a department of the Council and is bound by the contract to
treat your information confidentially. Hartlepool Borough Council is the Data Controller for the purposes of the Data
Protection Act.
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If you would like information in another language or format, please
contact us on 01429 523584.
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Appendix B
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HARTLEPOOL
BOROUGH COUNCIL

Newsletter

This newsletter includes:

« Results from Viewpoint 29
June 2009
Response rate: 65%
891 questionnaires returned

« This survey asked you about:

M Summerhill
@ Perceptions of young people
@ Council meetings

@ Emergency planning leaflet

« Results from Viewpoint 30
September 2009
Response rate: 66%
872 questionnaires returned

« This survey asked you about:

¥ Recycling & kerbside collections

@ Transport

¢ Results from Viewpoint 31
December 2009
Response rate: 67%
884 questionnaires returned

« This survey asked you about:

¥ A new nuclear power station for
Hartlepool

| would like to take this _
opportunity to say a big
thank you for making
the time and effort to
complete and return
the past three surveys.

Also, as | am now back from maternity
leave you can now, once again, fill out
your Viewpoint surveys online!

Summerhill

Nearly all Viewpoint members were
aware of Summerhill and almost half
had visited in the last 12 months. The
majority were repeat visitors, and
most said they had gone to
Summerhill for a walk.

Visitors were actually most likely to
have found out what’s on at
Summerhill through an article in
Hartbeat or by word of mouth. Despite
this, three quarters of members said
they would look in the Hartlepool Mail
to find out what’s on in future.

Half of you suggested more
awareness of
activities and events
going on at
Summerhill would
make them visit more
often, and thought a
café in the visitor P
centre would be a .
good improvement.




Perceptions of young people

Two out of five members o
agreed that young people (( )
hanging around is a QL‘?
problem in your area. One )J,,
in four said you avoid )
going out because of

young people gathering.

And one in seven members agreed that
they were fearful of young people.

-,
P

=

A third of you agreed that young people
are to blame for anti-social behaviour,
whereas a quarter disagreed. Eight out of
ten members felt that young people
drinking and using drugs is a problem in
Hartlepool.

Despite concerns about young people
hanging around and gathering on streets,
more than half of you agreed that young
people have the right to meet on the
street.

A majority of Viewpoint members agreed
that there is nowhere for young people to
go after school or at weekends. And three
out of four members felt that more
facilities are needed for young people in
Hartlepool.

Three quarters of you agreed that young
people have a lot to offer the community
and that the positive achievements of
young people are often overlooked or
unrecognised.

Most Viewpoint members agreed that
young people should be consulted when
planning activities that affect them. And
many agreed that young people deserve
respect from adults, while adults too
deserve respect from young people. A
majority of members also felt that young
people need to be disciplined more.

Council meetings

Two thirds of Viewpoint members said
they were aware of the various council
meetings that take place and just less
than half knew that the public could
attend them. Fewer still (20%) knew
that the public could submit questions
without attending meetings.

One in eight Viewpoint members had
attended a council meeting. In future,
the two things members felt would most
encourage them to attend were more
information about meetings and
specifically more on what will be
covered at each meeting.

A majority of Viewpoint members would
like to be able to find out about council
meetings through a list published in the
Hartlepool Mail or in Hartbeat. One in
four knew committee papers for
meetings could be found on the
council’s website.

Emergency planning leaflet

The majority of Viewpoint members
remembered receiving the ‘Prepare for
Emergencies’ leaflet delivered to all
homes in the Cleveland area in May
2009, and nine out of ten of these
members recalled reading it and said
that they had kept it.

Most members agreed that the leaflet
was easy to understand and follow. And
more than four out of five members
agreed that it contained plenty of
information, had a good appearance,
and was useful. They were least likely
to agree that the leaflet

was interesting and

covered everything they’'d

need to know for preparing

for emergencies.




Recycling and kerbside
collections

Most Viewpoint
members found it
easy to access the
household waste
recycling centre on
Burn Road.

The majority of members said they had,
and used, the various kerbside
collections, and found them easy or very
easy to use.

Viewpoint members were least likely to
be satisfied with the blue bag provided for
recycling paper, and were dissatisfied
with the level of street cleanliness after
their white bags had been collected.
However, members were satisfied with
the reliability of the various kerbside
collections.

Respondents told us they recycle paper,
card, cardboard, glass, cans, tins and
plastic containers every time and were
less likely to recycle garden or food waste
for compost or textiles.

Nearly all Viewpoint members think it's
important to recycle the rubbish that
households produce, and do so even if it
requires additional effort with over half of
Viewpoint members recycling everything
that can be recycled.

The two things that discourage Viewpoint
members from recycling are cleaning
items before recycling and not having
anywhere to store the extra boxes, bins
and bags.

When asked what would encourage
members to recycle more, over half said
they already recycle as much as they can
and three out of ten said they would be
encouraged to recycle more if they were
paid to.

Transport

« Viewpoint members were

more likely to travel to

various places using the

car and were least likely

to say they use the train, a taxi or cycle.
The majority of members found it easy to
travel to these different places.

Half of Viewpoint members travel to the
shops in their car instead of walking or
cycling and a third of members said they
use the car for the short journey into the
Town Centre. Six out of ten members told
us they make short journeys by car at
least once a week.

Over half of respondents thought an
improved bus service and facilities would
help to reduce traffic congestion in
Hartlepool, and four out of ten members
thought a better train service and facilities
would help. Viewpoint members said
cheaper fares would encourage them to
use public transport, such as busses and
trains, more.

Half of Viewpoint members were satisfied
with the amount of information provided
about public transport, the accuracy of
the information, and the provision of
public transport information overall.

Viewpoint members were more likely to
be satisfied with how easy buses are to
get on and off, the number of bus stops,
and the frequency of buses.

Three out of ten members use the local
bus service frequently (at least once a
week or more).
However, four in ten
members have never
used the local bus
service or have not
used it in the last year.

(v




A new nuclear power station for Hartlepool

Before receiving this questionnaire, nine out of ten Viewpoint
members were aware that a nuclear power station might be built
in Hartlepool.

Six out of ten members generally support a new nuclear power
station being built in Hartlepool. Two out of ten members were
against it, and a further two out of ten members did not have a
strong view about it.

Seven out of ten respondents felt that a new nuclear power station will bring benefits to
Hartlepool, the main benefit being employment opportunities and job security.

Four out of ten members had concerns about a new nuclear power station being built in
Hartlepool, the main concern being the risk of pollution and environmental risks.

http://consultation.hartlepool.gov.uk

e-consultation Please contact us if...

Your Town, Your Say , . . .
e You require any more information about this

newsletter.
You can now fill out your Viewpoint
surveys online. All you have to do is
let us know your email address.

e You would like more detailed results from any
of the previous phases of Viewpoint, (full
copies are also available online and at all local

You will still receive paper libraries).

questionnaires, but will have the

option of filling them out on paper or

online.

e You think you would like to try filling in your
surveys online.

e You have already given us your email address

Even if you don’t want to fill out your :
but have changed it.

surveys online, why not have a look
around the website to see the « You have any questions about Viewpoint or the
results, reports and newsletters council’s e-consultation system.

from past Viewpoints.

You can also take partin—and see | My contact information is...
the results from—other

consultations. We even have an Name: Lisa Anderson

anonymous Comments and Phone: 01429 523041

Queries consultation where we do

our best to upload a response from Email: lisa.anderson@hartlepool.gov.uk
the council.

Website: http://consultation.hartlepool.gov.uk

Please complete the latest questionnaire and

return it by 16th April 2010.
Your views are important!
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